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MOVING UP

Business Forum with Tibor Navracsics, European Commissioner 
for Education, Culture, Youth and Sport ›› June 18

Navracsics was briefly Minister of Foreign Affairs 
and Trade in the Fidesz government formed in 
2014 before resigning to take up his position at the 
European Commission. In the previous government, 
elected in a landslide victory in 2010, he was Deputy 
Prime Minister and Minister of Public Administration 
and Justice. During the first ever Fidesz government, 
which was in power from 1998-2002, he was head of 
department at the Prime Minister’s Office. His term in 
the EU will end in 2019. 

Currently Commissioner Navracsics is part of 
the following Project Teams: 

• Jobs, Growth, Investment and Competitiveness
• Digital Single Market
• Euro and Social Dialogue
• Better Regulation and 
• Inter-institutional Affairs
• Budget and Human Resources

coming up

AmCham Career School with Szilveszter Ókovács, General 
Director of the Hungarian State Opera  ›› June 23

Szilveszter Ókovács is 
an opera singer, music 
critic, publicist, radio and 
television presenter and, 
since 2011, leader of the 
Hungarian State Opera. 
Initially charged to lead the 
company as Government 
Commissioner on August 
2011, then as acting general 

director from September 2012, he was given a five-
year appointment as DG by Hungarian Minister of 
Human Capacities Zoltán Balog (whose ministry has 
oversight of the Hungarian State Opera) in January 
2013. The state opera closed 2014 with record visitors, 
performances and ticket revenue for the past 25 years, 
Ókovács reported at the turn of the year. The opera 
company performs at two home bases, the Hungarian 
State Opera House (shared with the Hungarian 

National Ballet) and the Erkel Theater, but also 
appears at other venues in Hungary and worldwide.
 
The purpose of the AmCham Career School series is 
to provide an opportunity for junior and medium level 
managers of AmCham member companies to learn 
directly from top business executives and other well-
known successful professionals.

For more check our upcoming events page at:

AmCham launched its Policy Agenda on June 10, which is a manifestation of our commitment to reach “a 10-spot World Competitiveness Ranking improvement in 10 years 
for Hungary with CEE.” The Agenda focuses on four key areas: Innovation, Talent, Innovation and Healthy Nation and is a is a product supported by the brainpower of many.  
For more, read our full page report on page three.



V O L  I .  I S S u e  0 2 ,  J U N E  2 0 1 5 V O L  I .  I S S u e  0 2 ,  J U N E  2 0 1 5

News From the 
Boardroom
After talking about our new structures, vision and strategy in May, we said good-bye with 
saying: we cannot forget to, well, do the work itself. 

Well, we haven’t forgotten. We had an unusually busy May and June, as you will see from 
this issue of the Journal. Not only did we host business leaders from Hungary and the 
Silicon Valley, held career schools and language ambassador programs, we were busy 
prepping for what we consider the most important event of this Spring: launching our first 
ever Policy Agenda and starting the work of our Policy Task Forces. (For more on the 
Agenda please turn to page 3)

AmCham is a lucky organization – if you are one to believe in luck – as we have remarkable, 
energetic and clever volunteers, such as the Policy Task Force and the Committee leaders 
and members. Their continued work guarantees that we have good news to report on. 
Now we congratulate the work of the Innovation Policy Task Force, chaired by Csaba 
Márkus (Deloitte) and Joerg Bauer (GE). They are currently working on renewing the 
Innovation Position Brief; co-arranged the AmCham Lab at Brain Bar Budapest early 
June and also met with dr. Ferenc Friedler, current rector of University of Pannonia, to be 
vice president of the National Research, Development and Innovation Office (NKFIH) for a 
professional dicussion at the AmCham office.

At the meeting the Innovation PTF had the opportunity to learn more about NKFIH’s main 
objective and policy framework. The goal of NKFIH, led by president József Pálinkás is to 
support best quality in research and help initiate projects with the promise of creating most 
value added. AmCham welcomed the fact that by the establishment of NKFIH, a significant 
part of R&D policy-making and the large part of the incentive system concentrates into 
one entity, which certainly will create a more coherent policy approach to R&D for the long 
term. AmCham supports the goal of stimulating high-value added R&D projects that lay a 
solid groundwork for sustainable growth after 2020.  

We also applaud the work of the Investment, Talent and Healthy Nation PTFs and all of our 
fantastic committees, who are all busy preparing events, advocacy projects and programs 
for the second part of the year. 

With that let us wish you a relaxing summer and we hope to see you at our Independence 
day celebration! 
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For more on what AmCham Hungary does in advocacy, please 
read our latest advocacy update please follow the QR code. 
Since the most recent issue was published AmCham has 
commented on three more important legislative developments. 
These are: the new reform concept of the Code of Civil 
Procedure; a new Public Procurement Act; and the amendment 
of the Info Act.

More advocacy at...

Competition Crossword
Across

5.  ACF supports this foundation in 2015
7.  Chairman and CEO of MOL
9.  South Korean tire manufacturer with operations  
 in Rácalmás
10.  József Palásti is the founder and owner of ....
11.  The AmCham office is to be found at ... tér
12.  Eileen...., senior Xprize VP, speaker at the
 AmCham Brain Bar LAB

Down

1.  Szilveszter ..., General Director of the Hungarian
 State Opera
2.  Second largest U.S. investor in Hungary
3.  The AmCham staff is taking part in the ... Challenge
4.  MD of Honeywell Hőtechnikai Kft.
6.  AmCham's Secretary Treasurer
8.  On July 4th the US celebrates ..... Day

Name: Take a photo of the completed crossword and send to 
zsofia.juhasz@amcham.hu – the first correct entrant will 
be invited to a Business Forum of their choice in 2015.
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Policy Agenda is presented to our membership 
and the business community in order to serve as 
a roadmap for our advocacy efforts and all related 
activities and projects in 2015-2017. 

It is a manifestation of our commitment to reach 
our common goal and vision: “To achieve a 10-spot 
World Competitiveness Ranking improvement in 10 
years for Hungary with CEE.”

After extensive discussions with dozens of 
stakeholders we have defined our vision, reconfirmed 
our mission and agreed the Policy Agenda, which is 
our roadmap for 2015-2017. AmCham Hungary is in 
the best position to make a positive impact, as we 
have wide and strong representation. 

Our Policy Agenda is principally based on the pillars 
of the World Competitiveness Ranking (WCR) report. 
AmCham chose those areas where it is most critical 
that they be improved, and where the biggest impact 
can be made, in order to define focus areas and 
achieve the ‘10in10’ goal. 

These four focus areas are: Investment; Talent; 
Innovation; and Health. 

In order to put a system in place to support these 
topics we created our so-called ‘Policy Task Forces’. 
These professional groups – incorporating the 
brainpower of our expert members – worked out 
the Policy Agenda in close cooperation with the 
AmCham Hungary Board of Directors. 

The Policy Agenda defines how the AmCham 
community can improve Hungary’s 

competitiveness, what is needed to make 
Hungary a more attractive destination for 
international investors, and also what is required 
from the regulatory environment to achieve our 
common goals.
More than anything, though, this is a living document. 
Please talk to us, share with us your ideas for 
improvement, challenge us and, most of all, we 
invite you to actively contribute by joining a Policy 
Task Force!

To download the Policy Agenda please visit our 
website or follow the code:

The Policy Agenda Roadmap
World Competitiveness Ranking
The annual Global Competitiveness Report 
(the most recent 35th report details 2014-2015) 
assesses the competitiveness of 144 economies, 
and is produced by the World Economic Forum, an 
institution committed to improving the state of the 
world through public-private cooperation.

The report is the most comprehensive assessment 
of national competitiveness worldwide, and as 
such provides a platform for dialogue between 
governments, businesses and civil society about 
what steps are needed to improve economic 
prosperity. Competitiveness is defined as: “The set 
of institutions, policies and factors that determine 
the level of productivity of a country. The level of 
productivity, in turn, sets the level of prosperity that 
can be earned by an economy.” 

The various aspects of competitiveness are sorted 
into 12 so-called ‘pillars’, which make up the Global 
Competitiveness Index. The 35th edition emphasizes 
innovation and skills as the key drivers of economic 
growth; significant risks arise from a strained 
geopolitical situation, rising income inequality, and 
the potential tightening of financial conditions. 
According to the WEF: “More than ever, cooperative 
leadership among business, government and civil 
society is needed to re-establish sustainable growth 
and raise living standards throughout the world.”

On Wednesday evening, June 10, just as this second 
issue of JOURNAL was hitting deadline, the 
AmCham membership were treated to an up close 
and personal introduction to the Policy Agenda 
roadmap, which marks out the path ahead for 
AmCham between now and 2017, at the ‘INSIGHT – 
AmCham Debriefing for Top Executives’ dinner.

The INSIGHT dinner itself is nothing new and is an 
event that has, indeed, been running for several 
years. But the usual format sees around a third of 
the membership invited each year; what marked out 
the 2015 edition was the fact that the leadership of all 
the chamber’s 360-plus membership was invited, 
making it effectively an extraordinary general meeting. 

The dinner, hosted by the Kempinski Hotel Corvinus 
Budapest, is the latest stage in the revaluation on the 
chamber’s role now it has entered its 26th year of 
business, and follows a six-month-long consultation 
with members, board officers and committees.

“Last November at our 25th Anniversary Gala 
you have seen our new strategy and vision. Now 
AmCham Hungary is revitalizing its advocacy 
activities and we would like to share first-hand 
information with the entire membership about our 

new way of working – during a three-course dinner,” 
AmCham CEO Írisz Lippai-Nagy said in explaining 
why the INSIGHT event had been opened up to the 
whole membership.

The AmCham Board and Policy Task Force 
leads used the event to provide an insight into the 
chamber’s four strategic focus areas going forward: 
Innovation; Investment; Healthy Nation; and Talent.

Cocktails and networking were followed by a short 
welcome speech by AmCham CEO Lippai-Nagy and 
a three-course dinner. After the starter the Policy 
Task Force leaders – Farkas Bársony (Investment), 
László Szépkúti (Talent), Csaba Márkus (Innovation), 
Diána Stegena and Csaba Szokodi (Healthy Nation) 
presented their action plans, also on behalf of 
their co-leads, who were not present at the dinner 
(Norbert Fogarasi, Andrea Juhos and Joerg Bauer, 
respectively).
 
Ferenc Pongrácz, President of AmCham launched the 
Policy Agenda with the help of the main contributors, 
who were present at the event.

Given that this is an American chamber, and one 
dedicated to improving the competiveness of Hungary, 

it is fitting that inspiration was taken, at least in part, 
from a quote from one of the most iconic holders of 
the title of President of the United States of America, 
John F. Kennedy, made at his January 20, 1961 
inauguration: “Ask not what your country can do for 
you, ask what you can do for your country.”

And that message was followed through to its logical 
conclusion, for this wasn’t simply about AmCham 

connecting and communicating with its membership; 
it was also about involvement and engagement. The 
true power of AmCham’s advocacy has always 
lain in the brainpower, experiences and expertise 
of its members, so there was a direct appeal to 
them to embrace the vision and join the journey, 
whether that be working on a task force group, or 
joining a committee, offering suggestions, or even 
encouraging others to become members. 

Insight  
and Inspiration



V O L  I .  I S S u e  0 2 ,  J U N E  2 0 1 5 V O L  I .  I S S u e  0 2 ,  J U N E  2 0 1 5

4  

T H E  V O I C E  O F  A M C H A M  H U N G A R Y T H E  V O I C E  O F  A M C H A M  H U N G A R Y

5  

By Robin Marshall

Business people should leave politics to the 
politicians, and concentrate on what they do best. 
Change what you can change, and move past 
that which you cannot: That was the crux of the 
argument put forward by Zsolt Hernádi, chairman 
and CEO of MOL Group when he spoke at an 
AmCham Business Forum on Tuesday, June 2.

Perhaps surprisingly, Hernádi, who heads what is by far 
the biggest company in Hungary, and according to the 
Coface CEE Top 500 the second biggest in the region, 
was addressing AmCham for the first time when he 
spoke at the Budapest Marriott Hotel. Rather than 
talking up what was a Fortune Global 500 company in 
2013 (placed at 474, it dropped out of the ranking in 2014), 
he preferred instead to analyze Hungary. 

The MOL boss dealt first with the negative side to 
Hungary’s story. “We have to focus on demographics: 
In most cases quality is more important than quantity, 
this is one of the few exceptions. Hungary has the 
worst demographics in the region. The convergence, 
unfortunately, is [coming] to us,” he said.

He also criticized the size of the state – of Hungary’s 
neighbors, only Austria is bigger in terms of public 
spending – and most importantly its efficacy. Sector 
taxes, he argued, did the public image of the country 
far more harm than the “good” they contributed to 
state coffers. Education was another concern. “We 
spend relatively little on primary education,” he 
said. As a direct result, Hungary’s position in the 

PISA table (the Program for International Student 
Assessment is an international survey which 
evaluates education systems worldwide by testing 
the skills and knowledge of 15-year-old students) is 
getting worse compared to its regional peers.

And, of course, predictability is an evergreen issue: 
Businessmen could and should complain about it, 
perhaps justifiably, but one needs to understand that 
business and political interests might differ. „Political 
particular and short term interest in most of the 
cases overrule long term economic rationaltiy. “We 
probably have to accept we cannot change how 
politics works. If the state wants it, you cannot 
change it, although you have to address it in the right 
way,” he stressed.

But there was good news in the Hungarian story, too. 
The budget deficit has been maintained below the 
3% threshold, there are good growth figures, low 
interest rates, a relatively good exchange rate (at 
around 300 HUF to the EUR), as well as a positive 
current account balance. Most of all there was that 
2014 GDP growth figure of 3.6%, made at a time 
when much of Western Europe – and, especially 
relevant to Hungary, the German economy – was 
slowing down. “We have to be proud: 3.6 is a really 
big achievement.”

These would seem to point to the success of what 
the Fidesz government has long championed as its 

“unorthodox” policies, which Hernádi likened to the 
sort of “out of the box” thinking CEOs often challenge 
their employees to come up with. “Unorthodoxy is not 

bad by definition; it is just different.” But that doesn’t 
always mean it is the right answer, he said. “For 
example, in the Hungarian energy sector regulations 
were changed 35 times between 2010 and 2012. How 
can I plan int hat environment? Was it unorthodox? 
Absolutely. Did they have other choices? Yes they 
did. That wasn’t maybe the best decision. […] In other 
cases I can say ‘Yes, the Government did it well by 
thinking out of the box’. Unorthodoxy itself is not black 
and white. Sometimes you have no other choice.”

So, what can business leaders do? “We should focus 
on common goals and things we can change. […] 
But in the longer-term, the outcome is in our hands; 
do not forget it.”

The Q&A session that followed his presentation 
touched on the need for the region to work together 
where possible, although the MOL boss pointed out 
there were always two sides – cooperation and 
competition – to this coin. “We know each other; we 
can sit down together and talk about old communist 
movies and share the same old Brezhnev jokes. We 
have [much] the same culture, the same problems: 
this 25-year history. We are young capitalists, young 
democracies; we have to learn a lot. But whether 
we cooperate or not, we watch these countries… I 
believe in partnership as much as we can, but in the 
end of the day there can be only one winner, and we 
should not forget that.”

A shortened, edited version of this article first 
appeared in the Budapest Business Journal of  
June 5, 2015.

Let’s do it together

By JOURNAL staff

It is sadly all too common nowadays to hear people 
complaining about everyday issues from all aspects 
of life, which makes it all the more remarkable when 
you find an event held specifically to brainstorm 
solutions for such difficulties. One such, Brain Bar 
Budapest, was held in Hungary’s capital from June 
4-6. People from diverse professions and disciplines 
were brought together for common thinking, to 
create new relationships, and learn about new 
ideas. AmCham joined the Design Terminal series 
of events for one evening as host of the AmCham 
Brain Bar Lab at the LogMeIn headquarters. The 
aim was to bring together university educators, 
government officials, and company leaders to 
discuss how we could make the region more 
relevant for local and international innovative 
enterprises, and also more competitive. 

The evening started with a wonderfully thought-
provoking keynote speech given by Eileen 
Bartholomew, senior vice president of XPRIZE. 
Participants then joined committees to work in 
groups on different topics: corporate relations 
and the ecosystem; regulation and government; 
education and mindset; and success stories, best 
practice sharing and communication. 

The teams then came back together for a plenary 
session where they shared the results of their 
deliberations. Team one has discussed how 
corporations could get involved in innovating, 
and also how they could attract investment into 
Hungary. They also thought about an ecosystem 

that would support and incentivize innovations, 
recommending that a physical space would be 
needed in order to meet, collaborate digitally 
and to overcome companies’ limitations. It was 

highlighted that larger scale companies aren’t 
competing, but rather working together to 
achieve greater goals. Involving younger children 
was also mentioned.

Members of the group on regulation and 
government said it’s all-important to focus on an 
appropriate tax system and supporting Hungarian 
SMEs to help them join the global market. 
Creating a suitable environment for individuals 
to crowd-fund startups, for financial support to 
be given by the state, and for mentoring by larger 
companies were also mentioned, along with 
promoting globally known, successful Hungarian 
innovative startups. 

In the group working on education and mindset, 
the importance of learning-by-doing was 
emphasized, for example by involving students 
in actual projects. An education system based 
on motivation was also found to be significant, 
integrating mentoring by schools and companies. 
Finally, decentralizing education was mentioned, 
something that is on the way to being realized 
through online books and courses.  

Finally the group on success stories, best practice 
sharing, and communication found that concentrating 
on the youth, future entrepreneurs, and also 
entrepreneurs living abroad is significant. Based on 
their presentation a good infrastructure and a quickly 
reacting government are needed. Concentrating 
on real success stories and sharing these were 
mentioned. Finally, the significance of traveling abroad 
at least for a while, gaining experience and taking 
ideas back home was emphasized.

In closing, Bartholomew said the evening had 
made a great impression on her: Nobody really 
follows facts and figures, she said; they follow 
people and stories. Csaba Márkus, speaking 
for AmCham, added that it was hoped that the 
environment created during the event could 
be carried on.  

Budapest Brainstorming
advertisement

The AmCham 
Hungary 
Wall of Fame 
Spring 2015

AmCham Career School with József Palásti, 
Founder and owner of FORNETTI 
(May 12) 

AmCham Career School with T. Chris Smith, 
Country Manager, ExxonMobil Business Support 
Center (April 9) 

HR Staff knowledge improvement session with 
Professor Peter Hawkins (May 6)

AmCham Career School with John Terpinas, 
Director of the International Law Enforcement 
Academy (June 2)

Our members
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patron profile

Why is Hungary a good investment 
destination for your company?
Everywhere we operate, we look for profitable growth. 
Alcoa is the second largest U.S. investor in Hungary 
and we have enjoyed a long and very successful history 
in Hungary, which we expect to continue. We consider 
Hungary to be a good investment destination because 
the Hungarian business environment is supportive and 
the quality of the workforce is exceptional. 

What would you like to see change to 
improve the business climate here?
We are not looking for change per se. We need 
a continuation of a stable and favorable industrial 
policy, with a focus on workforce development and 
appropriate incentives for industry to invest and further 
develop their footprint in the country. By having access 
to skilled labor and a reliable set of rules, regulations 
and policies, companies will favor Hungary over other 
areas in the world and will prosper together with the 
local communities they are a part of. 

What do you most value about being an 
AmCham Patron?
AmCham is a good forum where member companies 
can build contacts; develop their network and work 
together to solve issues of common interest. We 
appreciate being an active member of AmCham 
and get a lot of value for our operations by creating 
an environment which is favorable for business and 
contributes to the further industrial and economic 
development of the country, which in its turn creates 
value for our workers and the communities we are a 
part of.  Competitiveness of our country is important 
for us to invite more and new investments into Hungary. 
Our vision is: “Alcoa. Advancing each generation.” We 
do believe that being an AmCham patron helps us to 
reach this goal.

Alcoa in Hungary
A global leader in lightweight metals technology, 
engineering and manufacturing, Alcoa innovates multi-
material solutions that advance our world. 
Alcoa acquired a majority stake in the Light Metal 
Works of Székesfehérvár in 1993 of which it has 
had full ownership since 1996. Today, Alcoa-Köfém 
Kft. consists of four business units (Casthouse and 
Flat Rolled Products (Alcoa Global Rolled Products), 
Wheels (Alcoa Wheel and Transportation Products) 
and Airfoil castings (Alcoa Power and Propulsion) based 
in Székesfehérvár and Aerospace Fasteners (Alcoa 
Fastening Systems and Rings) in Nemesvámos . 
Alcoa-Köfém is also the home for two global service 
centers. As part of the acquisition of Firth Rixson, we 
have recently added another location in Eger.

Alcoa-Köfém
Why is Hungary a good investment destination 
for your company?
Honeywell continues to create valuable employment 
opportunities across Hungary. With operations dating 
back to the late 1960s, Honeywell has a record of 
continuous training of employees and upgrading of sites; 
helping grow local suppliers; and supporting macro-
trends of energy efficiency, safety and security, and clean 
energy generation.
Honeywell is represented in Hungary through all three 
strategic business groups: Aerospace, Automation and 
Control Solutions (ACS), and Performance Materials and 
Technologies (PMT).  

Hungary and close to 20 years of operations in 
Nagykanizsa have provided us with the desired 
combination of a skilled labor force, logistics, costs, and 
stability. 

What would you like to see change to improve 
the business climate here?
In terms of competitiveness a very key factor is the 
available and capable human resource. Honeywell 
invests a lot in its employees through different 
training and education programs and also has started 
partnership programs with universities.
Ensuring the right educational strategy and infrastructure, 
and furthermore decreasing the regional differences 
within Hungary, are vital for further growth of companies 
and also of Hungary.

What do you most value about being an 
AmCham Patron?
Honeywell always focused on relations and with the 
membership of AmCham new possibilities turn up. We 

see good opportunities in sharing experiences, new 
ideas or presenting special solutions that can be useful 
for other members.

About Honeywell 
As a Fortune 100 company, Honeywell creates solutions 
to improve the quality of life of people worldwide: 
generating clean, healthy energy – and using it more 
efficiently. 
Honeywell has been working at Nagykanizsa for close 
to 20 years. Following successive expansions, the plant 
currently produces valves and actuators for water 
flow control; gas valves, industrial boiler and burner 
applications; controls and accessories for industrial 
boilers, and actuators for building control systems. The 
next planned expansion this year will enlarge the current 
plant by 5,000 sqm, permitting the development of a 
new center of excellence that specializes in electro-
mechanical components manufacturing.

patron members 

82, bd des Batignolles - 75017 Paris - FRANCE
Tél. : +33 (0)1 53 42 35 35 / Fax : +33 (0)1 42 94 06 78
Web : www.carrenoir.com
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István Katus,  
Country Manager & European Financial Services 
Director, Alcoa-Köfém Kft.
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Honeywell

József Pécsi,
Managing Director, Honeywell Hőtechnikai Kft.

AmCham Committed to Contemporary Hungarian Fine Art

By JOURNAL staff

The AmCham Hungary office is to be decorated with 
paintings produced by the Hajdusag International 
Art Colony in a bid to better promote contemporary 
Hungarian art.

The paintings are owned by the Municipality of 
Hajdúböszörmény, a town in northeastern Hungary 
with a population of about 30,000, about 215 km 

from Budapest. As the host of the art colony, it 
has one the largest (and growing) collections of 
contemporary Hungarian paintings in the country. 
The municipality is hoping to use the connection 
to promote the Hajdusag Region to AmCham’s 
international business community. 
 
The size of the collection gave rise to the idea that, beside 
local exhibitions, the municipality could put its paintings 
on display in business hot spots, where international 

businesspeople and potential investors could see the 
fine arts of Hajdusag. This ‘cultural diplomacy’ may 
well also involve the Hungarian embassies in the future.

AmCham has been a longtime promoter of 
contemporary fine arts through its annual charity 
events. That commitment will be enriched through 
this new collaboration, with various spaces in the 
chamber’s offices featuring contemporary paintings. 
The following artists are represented: 

• Ferencz Réka: Szütyő (Pouch, 2009)

• Hézső Ferenc: Lebontott ház emlékére 
(Demolished House Remembered, 1982)

• Madarász Gyula Nyári Hortobágy (Hortobágy 
Summer, 1994)

• Magyar József: Lovagi torna előtt (Before the 
Knightly Tournament, 2001) and Távozó üzenet 
(Exhaust Message, 2012)

• Pálnagy Balázs: Erdő széle (Forest Edge, 2002) 
and Böszörményi ház (Böszörményi House, 2006) 

• Tarnóczy József: Metafizikus tér (Metaphysical 
Square, 2006)

Hajdusag Region
The region, in the Great Hungarian Plain (Nagy 
Alföld) around Debrecen, was established in the 
17th century when ‘hajdú’ – mercenaries and 
irregular soldiers of the Kingdom of Hungary 
in the 1500s and 1600s – were invited to settle 
the land during the wars with the Ottoman 
Empire. According to Wikipedia, the word ‘hajdu’ 
may derive from ‘hajtó’, which meant drover. 
Cattle driving was considered an important 
if dangerous occupation, and drovers always 
traveled armed. Many were thus hired as 
mercenaries, and by the 16th century the term 
had come to be used for irregular troops. 

Audi Hungary winds up USD 20 mln engine 
development center
German vehicle producer Audi inaugurated a HUF 5.4 
bln (USD 20 mln), 1,600 sqm engine development center 
at its base in Győr, northwestern Hungary, state news 
agency MTI reported on May 11. Minister of Foreign 
Affairs and Trade Péter Szijjártó said at the opening 
ceremony of the center that Audi Hungária Motor had 
played a big role in increasing Hungary’s exports to 
Germany by 10% last year.

EPCOS inaugurates USD 37 mln development, 
production center in Hungary
German electronic components manufacturer EPCOS, 
a member of the TDK group, inaugurated a HUF 10.5 
bln (USD 37 mln) development and production center 
in Szombathely, western Hungary, on May 22, merging 
its two bases in the city into a larger, 50,000 sqm space. 
The company aims to boost annual revenue at the plant 
by 20% from the current HUF 61.5 bln, in the upcoming 
three years, EPCOS AG chairman Joachim Zichlarz said. 
According to the chairman this will require expanding the 
base farther. Balázs Takács, managing director of EPCOS’ 
Hungarian unit, said the plant manufactures electronics 
for the automotive industry, and revealed plans to raise 
the plant’s share of automotive products within the 
group from 30% to 50%. According to Takács the base is 
already TDKʼs largest manufacturing center in Europe.

GE’s Hungarian unit produces 250,000 LED lights
General Electric reached a manufacturing milestone at 
its plant in Nagykanizsa, western Hungary, producing 
250,000 LED lights since the launch of production two 
years ago, the factory’s director István Magyar said on 
June 2. GE began producing LEDs at the plant after a 
European Union directive phased out conventional, 
low-efficiency lighting. The current headcount at the 
Nagykanizsa plant is between 1,800 and 2,200.

Hankook completes USD 341.5 mln third 
phase of plant expansion
South Korea’s Hankook Tire Magyarország has 
completed the third phase of expansion at its plant in 
Rácalmás, south of Budapest, managing director Sang 
Il Lee said May 20. The EUR 313 mln (USD 341.5 mln) 
investment boosted annual capacity to 19 million tires 
and created 950 jobs. It also broadened the product 
palette, adding premium brands such as Audi, BMW, 
Daimler and Porsche, to the plant’s business partners. 
Since the launch of the first phase of the expansion, 
capacity has risen 250%. The project was finished two 
months ahead of schedule. The plant’s more than 3,300 
workers now make almost 500 different types of tire, 
communications director Katalin Roy said. Three-fourths 
of the plant’s suppliers are local, she added.

Metecno to invest USD 27.2 mln in Hungary
Italy’s family-owned buildings material maker the 
Metecno Group will spend EUR 25 mln (USD 27.2 mln) on 
constructing two plants in Hungary by the spring of 2017, 
the managing director of the company’s local unit said on 
May 28. Swedsteel-Metecno managing director Alyyan 
Nabeel said the first plant, which will make wall and roof 
coverings as well as drainpipes, would be completed in 
Q1 2016. The second plant will start manufacturing pre-
fabricated composite panels a year later, he added. The 
investments will be funded with Metecno’s own resources 
and money from investment company Meander Holding. 

Prinzhorn to erect USD 158.6 mln biomass 
power plant in Hungary
Austria’s Prinzhorn is currently building a HUF 45 bln 
(USD 158.6 mln) biomass power plant at its paper factory 
in Dunaújváros, central Hungary, CEO Cord Prinzhorn 
said on May 29, according to state news agency MTI. 
The development was initiated following an assessment 
that energy costs at the plant needed to be reduced, 
said the CEO. In the last 20 years, the Prinzhorn group 
has invested EUR 600 mln (USD 654 mln) in its three 
Hungarian units, the group said. 

FDI in Hungary Hungary: An Excellent Basis 
for Further Investments
Interview with Róbert Ésik, President of HIPA
In January 2015 a Cooperation Agreement 
was signed between the Hungarian 
Investment Agency (HIPA) and AmCham. 
What would you highlight from the past 
half-year?
First, I would stress, that based on our foreign 
affairs strategy, investments and reinvestments in 
Hungary continue to be of primary importance for 
us. HIPA’s aim for Hungary is to reach the highest 
ratio of per capita foreign direct investment in the 
CEE region. The economic results show that we are 
on the right track, furthermore HIPA has significant 
achievements as well. As of June 1, 2015, the agency 
is managing 130 active projects, which are in the 
process leading up to the investment decision. If all 
projects were implemented in Hungary, based on the 
planned conditions, it would lead to the creation of 
an additional 23,200 new jobs with a total investment 
volume of EUR 3.048 billion. The top sectors – 
based on the newly created jobs – are automotive, 
shared service centers (SSC), electronics, ICT, 
pharmaceuticals, the food industry, and the machine, 
steel, and chemical industries.
 
What do you do to keep the foreign 
companies here, to help make them feel 
welcome?
HIPA helps investors through the whole investment 
process, from start to finish, through a one-stop 
shop service model, free of charge. For example, we 
provide information about the Hungarian business 
environment and all the funding opportunities, 
including government and EU support alternatives. 
We offer tailor-made project management services 

to investors and recommend investment locations. 
Additionally, we organize site and reference visits, as 
well as B2B events. Upon request, HIPA also helps 
find and identify Hungarian suppliers. We continue 
to support investors after the investment decision 
has been made in the form of after-care and 
expansion assistance services provided during the 
implementation and operation phases.
 
How can businesses exploit the 
opportunities offered by AmCham together 
with HIPA?
First of all, I strongly recommend that they 
participate in the work of the chamber’s Policy Task 
Forces. Secondly, if they have any ideas or requests, 
then I suggest they talk to us. We are ready to help 
them, and I am positive that together we can find the 
best possible solution to any open issue, and that we 
will have a fruitful cooperation!

advertisement
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In June of this year, the AmCham 
Foundation (ACF) launched an 
extraordinary charity drive 
with the aim of helping blind children 
at “Szól a szív” Foundation of 
the Blind Children's School.

Over the past 25 years, ACF has 
used this tradition as an opportunity 
for its members to give back to the 
Hungarian community.
 
Project: Garden greening with irrigation system (600 sqm plot of land) and providing for the children a physical 
development playground with three pieces of equipment.
 
Target budget: HuF 3 million

• HuF 1.4 million is available already
• HuF 1.6 million is needed.
 
Background: Daily physical education (Pe) classes are required for all children. The school currently 
has one indoor room for PE classes, and would like to utilize the garden to provide outdoor classes when 
weather permits. PE teachers reviewed the list of available outdoor exercise equipment to determine 
which would best support the movement coordination development of blind children. The three pieces of 
outdoor equipment the teachers chose would fit well in the area where the trees provide enough shade.
 
We will also organize AmCham's 'Day to Make It Happen' volunteer day in early fall 2015! 
The AmCham Foundation welcomes both individuals and teams from AmCham member companies 
to take part in this unique opportunity to make a tangible difference and put smiles on the 
faces of the children. If you or your company is interested, please let us know by replying to this e-mail  
erika.bosnyak@amcham.hu.
 
PLeASe JOIN uS IN GIVING! MAKe SOMeONe’S DAY A LITTLe BRIGHTeR!

Please transfer any donations to the following account:
CITIBANK RT.  10800007-80000001-00127016

The AmCham Foundation is a registered public benefit organization. Hence, donations are 
tax-deductible and you will receive a tax certificate directly from the AmCham Foundation at 
the end of 2015.  

20% off at HAPPY KIDS English language 
Summer Day Camp
Parents, don't let your child be bored this summer! 
Send them to have some real fun at Happy Kids! 
WHERE: HAPPY KIDS Budapest 1124 Fodor u. 36. 
WHEN: Monday 22 June - Friday 17 July (8 AM-5 PM)

STAFF: Experienced, qualified English speaking  
staff will be looking after your child.

COST: HUF 49,500 HUF per week (This includes 
daily hot lunch, all snacks and fruit, drinks, 
activities, outings etc.)
Don't forget, AmCham members receive 20% discount!
Please look up our website for details at happykids.hu/

Get your first translation for free with 
Multi-Lingua.
Try Multi-Lingua’s translation services and receive 
your first order (up to a maximum of 7,000 words, 
about 30 pages) totally FREE.
Come for the discount, stay for the quality.
Multi-Lingua Kft. is a translation and interpretation 
service. On June 27, 2008, the company, which was 
established in 1982, became the first in Hungary to 
have its translation process certified according to the 
European standard: MSZ EN 15038:2006. 
For further information, please visit our website: 
multi-lingua.hu/en.

The AmCham office staff are participating in the Global Corporate 
Challenge’s 100-day journey, a workplace health and engagement 
program which improves the performance of employees around 
the world. The challenge involves more than 42,000 teams of seven, 
entered from around the world, with the goal of increasing physical 
activity levels, improving diet and quality of sleep. At its core is the 
challenge to walk 10,000 steps each day, made more competitive by 

a global leader board pitting your team against all the others and a series of mini-challenges. Two 
weeks into the competition, the AmCham team’s average is currently 11,572 steps/day.

10,000 AmCham Steps

Chamber 
Membership 
Facts & Figures
Join us and let your company become part of an extensive, 
influential platform for business. For more on membership 
please contact the AmCham office.

Out of 50 companies who have signed 
strategic agreements with the Government,  
one third are AmCham Hungary members

AmCham Hungary membership features very wide and strong 
representation of various business sectors including:

 Nine out of the ten largest banks
	Five out of the ten largest electronics manufacturing  
 companies
	All 10 of the largest international law firms present in the  
 country
	Seven out of the 20 largest pharma companies

Source: AmCham. Figures from 2014 and 2015 unless 
otherwise stated

AmCham Member 
Business Offers


