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Global expansion in today’s marketplace offers new and exciting opportunities for companies 
that rely on technology to fuel growth. But for all the benefits of globalization – increased access 
to new markets, development talent, capital fundraising opportunities and more – there are also 
new challenges, including complex corporate structuring, difficult international taxation issues, 
import and export challenges and unfamiliar legal and regulatory environments.
Dale Huxford, a seasoned Silicon Valley lawyer who operates from Squire Patton Boggs LLP’s 
London office will offer practical insights about how to best solve some of the most common 
problems fast-growing companies face when looking to expand outside their home markets.

coming up

Morning Seminar:
To Infinity and Beyond: Fast-growth solutions for fast-growth 
companies  » June 9

Ongoing Engagement

Join AmCham at its now traditional venue of Gundel 
Restaurant for our annual members-only Family Celebration 
marking the United States’ Independence Day.
The event is free, thanks to the support of sponsors 
including AGCO, McDonald’s, O&G Development, 
Lufthansa, Coca-Cola, and Gundel, and includes an 
extensive All American BBQ Buffet, live music, children’s 
animation and full access to Budapest Zoo next door.

Social Event: 
Independence Day Family Celebration 2016 
» July 3

Minister of Foreign Affairs and Trade Péter Szijjártó met a high-level AmCham delegation on April 19 to discuss issues crucial to a competitive and business-friendly 
environment in Hungary. The Minister has been appointed by PM Viktor Orbán to discuss in detail AmCham’s ‘Cooperation for a More Competitive Hungary’ strategic 
working plan, sent to the government in early February. Szijjártó and the AmCham delegation – led by President Ferenc Pongrácz and CEO Írisz Lippai-Nagy – had an 
in-depth discussion on the most important issues raised by the business community in Hungary. These included the labor market, education, innovation, the regulatory 
environment and the overall investment strategy. 

Join us for our quadrennial (that’s every 
four years) United States’ election night 
party at the Corinthia Hotel Budapest 
to glory in a celebration of Americana 
and find out who will become the 45th 
President of the United States of America. 
Please watch the AmCham website for 
more details nearer the event.

Mark Your Calendar:
Presidential Election Night Party
» November 8
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The overarching theme of AmCham’s advocacy is achieving the 
goals set out in the chamber’s ‘Policy Agenda’ publication, and in 
particular the 19 recommendations made in the ‘Cooperation for a 
More Competitive Hungary’ strategic working plan which was sent 
to the Prime Minister in February. And there have been high profile 
examples that the approach is bearing fruit, not least the meeting with 
Minister of Foreign Affairs and Trade Péter Szijjártó on April 19 (see 
our page one cover photo), but also the cooperation agreement signed 
with the Hungarian Association of Customs Affairs (see page seven).

While major milestones for the chamber, they represent only the  
most visible tip of the iceberg, however. Here is a look at some of the 
other work that has been undertaken this spring.

Commenting on Draft Legislation
On April 12, the AmCham Regulatory Committee responded 
to a Ministry of Justice request (made as part of the strategic 
partnership agreement between the ministry and the chamber) for 
recommendations on the draft bill modifying the credit Collateral 
Register scheme. AmCham welcomed the innovation that the new 
Collateral Register will officially certify the genuine existence of 
facts recorded in it and the requirement that entries may only be 
registered, amended or deleted subject to a legal statement, final and 
binding court order, or official resolution. However, the Regulatory 
Committee felt that the rules of document review provided are 
too formal and do not ensure that the main goal set in the general 
reasoning of the bill is achieved.

The Regulatory Committee also pointed out that the public notary 
responsible for formally reviewing the relevant documents is only 
required to examine limited data, thereby raising concerns that 
the validity of the document will not be examined on all merits. 
According to the committee, the bill does not adequately address 
what public notaries should do when, despite their restricted 
authority to formally examine documents, they identify material 
inconsistencies that may make such documents null and void. The 
Regulatory Committee questioned how an entry could be made in 
the officially certified public Collateral Register based on an invalid 
document. According to the current version of the bill, in such a 
case submissions cannot be dismissed and proceedings cannot be 
terminated. The Regulatory Committee stressed that this problem 
should be rectified.

Additionally, the Regulatory Committee provided several minor 
proposals for enhancing the bill, such as ensuring that documentary 
review can be made electronically.

Meeting with State Secretary István Lepsényi
The Ministry for National Economy and AmCham established a 
Strategic Working Group to ensure more regular, progressive and 
structured consultation between the two organizations. István 
Lepsényi, Secretary of State for Economic Regulation met the 
AmCham delegation on April 29 (following-up from the kick-
off meeting held on December 9, 2015), along with several other 
ministry representatives.

Lepsényi shared priorities and key targets of the so-called Irinyi plan 
(the strategic plan for innovative industry development named after 
the 19th century Hungarian chemist and inventor of the noiseless 
and non-explosive match János Irinyi). AmCham president Ferenc 
Pongrácz, first-vice president Márk Hetényi, secretary treasurer 
Csaba László, and Electronic Manufacturers’ Committee chairman 
László Ábrahám highlighted key messages from the ‘Cooperation 
for a More Competitive Hungary’ document. The chamber received 
professional and detailed feedback on its suggestions and had an 
open discussion on a number of issues in the field of education, labor 
market, tax and regulations.

The meeting concluded with a sector-specific discussion, where 
the ministry introduced its agenda in the healthcare industry, then 
Judit Zolnay and Csaba Szokodi, co-leaders of AmCham’s Healthy 
Nation Policy Task Force had the opportunity to share key messages 
from the PTF.  

Digital Welfare Program
AmCham has been invited to support the government’s Digital 
Welfare Program led by MEP Tamás Deutsch, and in May circulated 
among members an online educational survey that provides input 
for the Digital Education Strategy. The goal of the survey was to 
evaluate Hungary’s preparedness for digital education reform. 
Conducted by HP, the survey is supported by the ICT Association 
of Hungary (IVSZ) and various government bodies, including the 
Ministry of Human Capacities (EMMI), Ministry for National Economy 
(NGM), and the Klebelsberg Institutional Maintenance Center (KLIK, 
the centralized education authority). Separate surveys have been 
conducted among employers, schoolteachers, principals, students 
and parents in order to gather input from all stakeholders. AmCham 
backs this educational research project as it focuses on one of the 
key elements the chamber had identified for improving Hungary’s 
competitiveness.

Fireside Chats
AmCham’s Electronic Manufacturers’ Committee, along with president 
Ferenc Pongrácz and CEO Írisz Lippai-Nagy, met U.S. Ambassador to 
Hungary Colleen Bell and Dale Wright, U.S. Senior Commercial Officer, 
on March 30 for an exclusive and industry-specific meeting series 
named ‘Fireside Chat’. Participants had a fruitful and informal discussion 
with the ambassador about the electronic manufacturing industry in 
Hungary: it is a key element of innovation and economic competitiveness 
and contributes massively to Hungarian GDP and exports. As this issue 
of JOURNAL was going to press, a second ‘Fireside Chat’ was being 
arranged for June 2 with representatives of the SSC sector.

STOP PRESS
AmCham has been invited to a meeting with the U.S.-Hungary Business 
Council (USHBC) and Prime Minister Viktor Orbán on June 24 as part 
of the USHBC’s inaugural two-day mission to Budapest on June 23-24. 
AmCham CEO Írisz Lippai-Nagy met USHBC President Eric Stewart 
during his May visit to Hungary, and the chamber is planning a Business 
Forum with the business council to introduce 
its work and look at ways and means of 
cooperation. HIPA will also be involved in 
discussions. 

For more on what AmCham Hungary does 
in advocacy, read our Advocacy Timeline 
(please follow the QR code).
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 Board of directors

Advocacy 
Update By Christian Keszthelyi

“Aging” is an unavoidable, natural process; getting 
“old” is a social construct, according to participants 
and presenters of AmCham’s third HR Dream Day, 
organized on April 14. But however old you are, 
digitalization is going to have a major impact on your 
working life.

Marcus Orlovsky, director of the London-based 
Bryanston Square educational consultants delivered 
the first keynote speech. He believes the key to 
success now is effectively using people and assets 
in the best possible way. Business leaders should 
not be afraid to take risks and bet on the potential 
of young people who are motivated, dynamic and 
skilled workers with a fresh approach and a point 
to prove, he said. HR managers should realize it is 
important not to judge applicants solely on their 
experience and their CV; that tells you what they 
have already achieved, not necessarily what they 
might be capable of achieving in the future. On 
education Orlovsky argued that school should be a 
pleasant environment for pupils, a fun place to be 
where creativity is not destroyed, but encouraged.

Orlovsky summarized his thoughts in one message: 
“The mindset of people must change. Instead of 
thinking about what was done and what you have 
achieved, you should think about what can be done.”

The panel discussion that followed concluded that 
digitalization is unavoidable, and digital tools can no 
longer be ignored, so employees must adapt to the 
changes. People are generally willing to learn, so 
HR departments need to find creative ways to shift 

mindsets towards welcoming new technologies and 
methods.

To make home office arrangements work, panelists 
agreed that employer and employee should 
trust each other, but there must also be a clear 
framework, and a culture of accountability must be 
built. Orlovsky added that if the work is done, it does 
not really matter where it is done, as long as the 
employees are connected in a secure network.

Another key topic of discussion was the shortage of 
labor in a country where the population is shrinking 

and many young people are leaving. One potential 
solution is to hire older people, but not everyone is 
ready to do so. “Age is the third biggest characteristic 
for discrimination, in Europe,” Bence Ságvári, a 
sociologist at the Hungarian Academy of Sciences’ 
Center for Social Sciences, said. But he maintained 
that people are only “old” if they feel so.

During her keynote speech, Chérie Carter-Scott, 
best-selling author and life coach, said that as she 
got older, she became interested in how people 
age gracefully. Researching the over 50s, Carter-
Scott found that the happiest, most satisfied and 

fulfilled people all shared certain characteristics. 
“The most important aspect is being healthy 
and also coming into terms with the fact that 
you are not who you used to be,” Carter-Scott 
said during her speech. Another thing that also 
matters is finances, or more precisely “not being 
preoccupied with your income”.

She stressed the importance of relationships and 
having spouses or significant others. “Having a 
relationship with younger people is also crucial, as 
if you hang out with younger people you will act and 
think like them, just like if you hang out with older 
people it ages you,” Carter-Scott noted. 

Tamás Vahl, distribution sector industry leader at 
IBM Central and Eastern Europe talked about a 
project he launched for people further into their 
careers. “There are a lot of people above 45 who 
used to have a bright career but it is gone and 
as they are getting older they fall apart,” he said. 
He believes that these people need to reinvent 
themselves to keep living their life in a healthy 
mental state, therefore he brings these people to 
exchange ideas and “figure out what to do, how to 
change and how to live their life”. One very important 
factor Vahl mentioned is that from a “very early age, 
you have to teach the mentality to keep learning and 
doing new things every day".

By definition, older employees have more 
experience and more knowledge. Smart businesses 
should seek to tap into that. “Mentoring is a great 
way to transfer information and technology from 
elders to juniors,” said Carter-Scott. “Another way is 
for older members to teach classes or tutor new 
hires. The critical factor is that you don’t want to lose 
all of the experience, knowledge, and expertise that 
the older leaders possess, and you want to ensure 
the successful transfer to those who are building the 
future of the firm,” she stressed.

‘Old’ is a State of Mind
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By Levente Hörömpöli-Tóth

The Hungarian capital is well prepared to host the 
Olympic and Paralympic Games in 2024, an event 
that would be bound to boost economic growth 
and bring the nation together, participants of an 
AmCham business forum were told. 

Even though the host of the 2024 Olympics 
will not be announced until September 2017, 
campaigns by the candidate cities are in full 
swing. The AmCham event held at the Corinthia 
Hotel Budapest on April 20 aimed to give 
attendees more detail on the process and the 
likely business impact of a successful bid. The 
Hungarian capital is up against Los Angeles, Paris 
and Rome. Hamburg was also selected to bid, but 
pulled out after a referendum rejected the idea.

Budapest is building its hopes on a new set of 
rules adopted by the International Olympic 
Committee (IOC) called Agenda 2020 that aim 
to make hosting cheaper and more profitable. 
Existing and temporary facilities are preferred 
to new ones and since minimum capacity 
requirements have been scrapped, it will no 
longer be necessary to erect unnecessarily large 
stadiums and sports halls.

“We are ready to improve the infrastructure in 
accordance with the needs of the Games,” Budapest 
City Mayor István Tarlós, also attending the forum, 
said. He added that next year’s World Aquatics 
Championships should serve as a great rehearsal 
to demonstrate that Budapest can handle the 

challenges of hosting large-scale sporting events. 
“The idea of having the most significant sports 
gathering in the world is gaining more and more 
support nationwide,” Tarlós noted.

Péter Szijjártó, Minister of Foreign Affairs and Trade 
argued that Hungary has undergone major changes 
in the past few years and the country is now 
economically strong enough to bid. “Central and 
Eastern Europe has become Europe’s growth engine 
and we are happy to represent the entire region,” he 
said. A successful bid is expected to create 100,000 
jobs, and tourism, which broke records in 2015, 
should further thrive. Winning the bid is bound 
to cause infrastructure-related developments to 
accelerate. 

Balázs Fürjes, government commissioner for 
major building projects in the capital and chairman 
of the Olympic bidding committee, stressed that 
we are witnessing a Budapest renaissance where 
architecture, gastronomy, public spaces and 
innovation are being elevated to a whole new level in 
an era of creative freedom. Hosting the Olympic and 
Paralympic Games in 2024 would be well deserved, 
as Hungary is the only nation among the top ten 
countries for the most gold medals that has never 
had the privilege to act as host. 

The IOC Agenda 2020 grants a chance for mid-sized 
cities like Budapest to have an economically viable 
event. “By awarding the 2024 Olympic games to us, 
the IOC would send a message that it really means 
this reform. It’s all about renewal: new vitality to 
the Olympic movement, to the country and the 

city,” Fürjes sad. The timing looks fortuitous, too. 
The year 2024 will mark the 20th anniversary of 
the country’s EU accession and Hungary will have 
spent 35 years in freedom after the collapse of 
communism. The country is on a clear growth 
track and a successful bid would be expected 

to give it another push; moreover, the Olympic 
games are also a great promotional tool for 
healthy life styles and sports development. 

“Hosting would be celebrated as a joint effort that 
would free up unprecedented energies in the 
country,” Fürjes said.

Successful Olympic bid Would Leave Budapest ‘Faster, Higher, Stronger’

Patron Members Meet the Council of  
American Ambassadors
AmCham hosted an exclusive dinner on April 4 with Colleen 
Bell, the U.S. Ambassador to Hungary, the Council of American 
Ambassadors, delegates of the Hungarian Ministry of Foreign 
Affairs and Trade, and Patron Members of AmCham Hungary 
(representatives of some of the largest investors in the country) 
at the Hilton Budapest Hotel to discuss the local business 
community and the competitiveness of Hungary.

President of AmCham Hungary Ferenc Pongrácz emphasized the 
importance of conversations between investors and government 
in his opening remarks. “Helping business and government start 
and maintain a constructive dialogue is key to achieving positive 
change,” he said. “If we can elevate this dialogue to an international 
level, it amplifies our messages and puts our Hungarian story in 
perspective. We all need to learn from each other."

Highlighting the country's strategic position on the continent, pro-
business legislative provisions, and its major accomplishments 
in investment, Pongrácz argued that Hungary is an ideal place 
for businesses. “Hungary is an open economy and particular 
emphasis is placed on encouraging foreign investment. 
Partnership with potential investors is a national priority, special 
attention is paid to the needs of companies already settled in 
Hungary and to the further improvement of the business climate,” 
he added. “Hungary is a good place to live, to work, to invest, and 
to call home.” 

Balázs Fürjes

Marcus Orlovsky Chérie Carter Scott
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By Levente Hörömpöli-Tóth 

A lot has been achieved in terms of city development 
since 2010, but Hungary’s capital is ready to speed 
things up even further, according to Budapest Mayor 
István Tarlós, who spoke at an AmCham business 
forum at the MKB Bank ballroom on May 19.

Budapest is becoming an increasingly nice place 
to live, and that can greatly be attributed to the 
development projects undertaken in the past few 
years, Tarlós told AmCham members. He presented 
a lengthy checklist of achievements where the 
completion of metro line M4 carried significant 
weight. More controversial, perhaps, is the related 
congestion charge, since European Union funding 
for the project was conditional on such a scheme 
being introduced, he said, although currently a law 
forbids its introduction. “The ban must be lifted by 
the end of 2017, otherwise the city will face heavy 
legal consequences,” the mayor noted.

Beyond the M4, other forms of public transport 
also saw major upgrades. Some 850 buses have 
been replaced out of a total fleet of 1,300 since 2010, 
and tramlines No.1 and No.3 have been renovated. 
Several hundred ticket vending machines have been 
put into operation thanks to a European Investment 
Bank, loan and a fully functioning e-ticket system 
should be up and running by December of next 
year. Popular destinations such as Budapest Zoo 
and Margitsziget (Margaret Island) have undergone 

significant facelifts. On the island alone there are 33 
ongoing projects, the mayor detailed.

However, more large-scale projects are underway 
as outlined in the papers entitled “Budapest 2020” 
and “Budapest 2030”, respectively. The renovation 
of the M3 metro line is a particularly urgent matter, 
Tarlós said. “Metro cars will be upgraded only, though, 
since the budget of HUF 137.5 billion is not suffice 
to cover their replacement; the focus is instead on 
the improvement of the metro infrastructure,” he 
explained. 

Among the largest of undertakings are undoubtedly 
those related to flood protection. Measures have 
already been taken to make the Danube bank better 

suited to hold back flood tides, but more is to come, 
especially on Margaret Island and in the Csillaghegy 
area. Responding to criticism by environmentalists, 
Tarlós said: “Some trees must be chopped down, but 
wait and see what the bank will look like.” A heat-
generating waste management recycling facility 
(designed to handle 250,000 tons of waste per year) 
should be more to the liking of greens.

The bath renovation program should also continue. 
Rudas has earned the first five-star bath ranking in 
the “City of Spas” (a title it has held since the 1930s), 
and Gellért can look forward to achieving something 
similar, while Széchenyi has been earmarked to have 
its machinery refurbished. Tarlós highlighted three 
more projects in the pipeline that rely on a total 

of HUF 92 bln in EIB loans. “The Chain Bridge and 
the Castle Tunnel should be renovated from this 
money, the Fogaskerekű [Cog-wheel railway] should 
be extended in both directions and Blaha Lujza tér 
awaits complete reconstruction,” he said.

He warned, though, that further success might 
require a change of attitude, in particular on the 
part of politicians and journalists. “The practice 
that everybody criticizes one another for every 
little tiny detail needs to stop. There is too much 
hatred out there. The overall atmosphere in the 
city can improve only if this change happens,” 
Tarlós insisted. 

Budapest Development Projects to Gain Further Speed 
“The Chain Bridge and 

the Castle Tunnel 
should be renovated 
[…], the Fogaskerekű 
[Cog-wheel railway] 
should be extended 
in both directions 

and Blaha Lujza tér 
awaits complete 
reconstruction.”

HR Dream Day III. (April 14, 2016)

Strategic Leadership in the Spotlight with Aaron K. Olson,  
Aon Global Head of Talent Management (May 13, 2016)

Career Embassy Program at Exxonmobile (April 22, 2016)

Fireside Chat with Ambassador Bell on the Electronics Manufacturers'industry (March 24, 2016)
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AmCham’s Language Ambassador Program was 
launched five years ago and reached an important 
milestone recently: 10,000 high school students have 
been reached in Budapest and the surroundings 
of the capital. A total of 197 volunteers from 59 
member companies have joined the program to 
help raise awareness of the importance of foreign 
language skills at more than 90 high schools. The 
Hungarian Public Relations Association gave the 
Language Ambassador Program its “CSR Best 
Practice” award in 2012. 

The Language Ambassador Program, supported by 
the Ministry of Human Capacities, was launched in 
2011 in order to raise awareness among high school 
students of one of the European Union’s eight key 
competencies; the importance of communication 
in foreign languages. During a language class or 
form lesson, volunteers from AmCham member 
companies – our Language Ambassadors – pass an 
important message to youngsters: in order to build 
a career and become successful, it is absolutely 
essential to speak at least one – and preferably more 

– foreign languages with competence and confidence.

To run alongside the Language Ambassador Program, 
the Career Ambassador Program was launched last 
year, giving 200 students from 12 high schools an 
opportunity to gain a deeper insight into the day-to-day 
work of employees and executives at eight AmCham 
member companies, while providing the chance to 
utilize their language skills in the process.

Due to their tremendous success, both Language 
and Career Ambassador Programs will continue – 
hopefully with the addition of more high schools in 
Budapest and the rest of the country.

The ambassador programs are an integral part 
of the AmCham strategy introduced last year that 
aims to improve the global competitiveness of 
Hungary. “Together with our 365 members, our 

goal is to see a ten-spot world competitiveness 
improvement in ten years for Hungary,” said Írisz 
Lippai-Nagy, CEO of AmCham Hungary. In order to 
reach the “10in10” goal, AmCham chose four areas 
where the chances of reaching significant impact 
are the highest. These focus areas are: Investment, 
Talent, Innovation, and Health. Hungary is currently 
ranked 77th among the examined 148 countries in 
labor market efficiency.

Language Ambassadors Reach 10,000 Students Landmark
“…Our Language 

Ambassadors… pass 
an important message 
to youngsters: in order 
to build a career and 
become successful, it 
is absolutely essential 
to speak at least one 

– and preferably more 
–foreign languages 

with competence and 
confidence.”

Close to 100 corporate volunteers helped out at 
the Families’ Temporary Home run by the RÉS 
Foundation on the outskirts of Budapest on Saturday, 
April 23 as part of the AmCham Foundation’s 
traditional spring corporate volunteering day, ‘A Day 
to Make it Happen’.

The families who live at the temporary home 
are often in dire straits financially and thus have 
limited options over how to spend their free time, 
especially when it comes to family events. The 
RÉS Foundation home is dedicated to enabling the 
families it hosts to spend quality time together. The 
AmCham Foundation (ACF) sought to support that by 
enhancing the institution’s playground and creating a 
garden for restful relaxation.

The volunteers renovated three existing toys on the 
grounds of the home – sanding and repainting them 

– and built a fourth one to provide more options 
for the kids and their parents who find temporary 
refuge at the institution. New flowerbeds were 
planted and cushioned flooring was also installed 
around the playground. 

The backyard of the facility was also transformed 
over the course of the day. Volunteers cleaned up 
trimmed foliage and bushes, constructed a new 
stretch of fence to ensure the safety of the children, 
built benches, planted close to a dozen new trees 
and also created a rock garden.

Many of the children who live at the home also joined the 
volunteers in the spring sunshine, helping out with the 
less hazardous tasks. The highlight of the day for the kids 
came when a den of five small kittens was unearthed 
under a pile of foliage that had been cut earlier.

The Families’ Temporary Home has been operating 
for ten years now, and provides temporary 
accommodation for families in critical housing 

situations, along with the social, psychological and 
legal help that is often necessary at these times.  
The ultimate aim is to enable the families to become 
independent and self-sufficient again in the long- term.

AmCham’s member companies have been taking 
part in corporate volunteer days for 16 years. This 
spring, Tata Consultancy, NCR, AMEX, KPMG and 
Lexmark were among the first to sign up, and the 
number of people working on the grounds came 
to almost 100 with Carlson Wagonlit Travel, Gléda, 
MAPI, Urmet, XEROX, and the BME Secondary 
School and numerous individual volunteers joining 
in. Many arrived together with their children, setting 
an example in corporate and social responsibility 
and helping those in need at an early age.

“Volunteering with ACF and AmCham member 
companies generates a win-win situation for all 
those taking part in the Day To Make It Happen,” 

said Péter Csucska, General Manager of Lexmark 
Budapest Competence Center, pictured above 
with hammer. “Such occasions are great for 
employees, whom together with their family and 
friends, can enjoy getting involved in a good cause 

– usually held outdoors – performing creative 
and leisure tasks. The corporation also benefits; 
the work done together enhances team spirit 
between those employees who do not usually 
work together, and provides a scope for building 
relationships within the company and with 
other AmCham member companies attending. 
Furthermore, those organizations selected and 
supported by ACF also benefit from the occasion, 
as the contribution of member companies and 
the helping work performed adds up and makes 

it possible to achieve some very impressive 
development in only one day. In order to make 
it happen, ACF provides an excellent framework 
and preparation before, during and after  
each event.”

The ACF has been operating in its current form 
since 2001, and has funneled HUF 380 million 
worth of donations to more than 90 institutions 
working with children. The mission of the ACF 
is to help children in need of social, mental or 
physical support, to provide transparent and 
ethical charity services for donor corporations, 
and to promote corporate social responsibility 
and the ethos of volunteerism in the Hungarian 
business culture.

Spring Buzz: A day to Make it Happen
The RÉS Foundation 
home is dedicated to 
enabling the families  

it hosts to spend  
quality time together. 

The AmCham 
Foundation (ACF) 
sought to support 

that by enhancing the 
institution’s playground 
and creating a garden 
for restful relaxation.

Márk Hetényi, First Vice President of AmCham Hungary



V O L  I I .  I S S U E  0 8 ,  J U N E  2 0 1 6 V O L  I I .  I S S U E  0 8 ,  J U N E  2 0 1 6

8  

T H E  V O I C E  O F  A M C H A M  H U N G A R Y T H E  V O I C E  O F  A M C H A M  H U N G A R Y

9  

BorgWarner’s planned investment to 
create 600 jobs in Hungary.
The Hungarian subsidiary of U.S.-based automotive 
supplier BorgWarner is expanding its Hungarian 
plant in Oroszlány (about 76 km west of Budapest), 
which is expected to create 600 new jobs in the 
country, Hungary’s Minister of Foreign Affairs and 
Trade Péter Szijjártó said on Wednesday 6. The USD 
56.4 mln (HUF 15.5 bln) expansion is being supported 
with a USD 6.1 mln (HUF 1.7 bln) state grant, the 
minister told a press conference. The company is 
planning to make further investments in the country 
and is counting on continued government support, 
BorgWarner Oroszlány managing director Attila 
Bogár was reported as saying.

ContiTech Fluid completes EUR 12 mln 
investment in Hungary
ContiTech Fluid Automotive Hungária, a Hungarian 
subsidiary of German automotive supplier 
Continental, finished an expansion valued at 
nearly EUR 12 million at its Hungarian base in 
Makó on May 13. The firm expects the investment 
to boost capacity at the base by 30%, managing 
director Mihály Nagy said at the opening ceremony, 
according to Hungarian news agency MTI. Half of 
the investment was covered with a state subsidy, 
awarded on condition that the company creates 
216 jobs, and this number is likely to be exceeded, 
MTI quoted the manager as saying. The company 
employs more than 3,400 people in Hungary at its 
bases in Makó and Vác. The expansion included a 
4,000 sqm production space, a communal space, 
office building and lorry park, as well as a 5,000 
sqm warehouse. The manager noted that heating 
and cooling hoses manufactured at the plant are 
used in every fifth car produced in Europe.

ContiTech Rubber Industrial completes 
EUR 8 mln plant expansion
ContiTech Rubber Industrial, a Hungarian unit of 
German automotive industry supplier Continental, 
presented its new EUR 8 mln production hall in 
Szeged, southeast Hungary, on April 22. The hall 

is expected to boost the unit’s capacity by 30%, 
according to managing director Tamás Katona. The 
company will make 50 new hires as a result of the 
expansion, he added, MTI reported.

Daimler launches expansion of 
Hungarian base through USD 682.8 mln 
investment
The Hungarian unit of German car manufacturer 
Daimler is investing USD 682.8 mln (HUF 185 
bln) at its base in Kecskemét, expanding it with a 
new car body plant as well as improving existing 
facilities, Mercedes-Benz Manufacturing Hungary 
announced on May 29. The company expects the 
99,000 sqm car body plant, on which Daimler is 
spending approximately HUF 80 bln, to be finished 
by 2018. The remainder of the investment will be 
used to purchase efficient and innovative machinery 
for existing production lines, with which Daimler 
expects to further expand production capacity. 
Daimler’s Hungarian plant opened in 2012 after 
an investment of €1 bln, Hungarian news agency 
MTI reported. The company currently employs 
almost 4,000 workers and relies on 32 local 
suppliers, MTI added. During the announcement of 
the new investment, Hungary’s Minister of Foreign 
Affairs and Trade Péter Szijjártó acknowledged 
the relationship between Mercedes and Hungary 
entering into a “completely new dimension”, 
and added that with this project Daimler’s total 
investments in Hungary will surpass HUF 500 bln. 

Italian Datalogic opens EUR 9 mln plant 
in Hungary
Italian-owned electronics producer Datalogic 
opened its EUR 9 mln plant on April 15 in 
Balatonboglár, Hungary, near Lake Balaton. 
Approximately 200 people are expected to work 
at the 7,000 sqm factory, Hungarian news agency 
MTI reported. The company reportedly purchased 
land from the local council to expand the plant. 
Datalogic Group chairman-CEO Romano Volta said 
at the inauguration that the investment in Hungary 
is part of the company’s growth strategy to make 
its supply chain more efficient, MTI reported. The 
plant is expected to turn out more than 1.2 million 
units annually, which will be exported to more than 
70 countries, said Volta.

Donauchem opens new USD 5.4 mln 
base in Hungary
The Hungarian subsidiary of Austrian chemicals firm 
Donau Chemie AG inaugurated a distribution base 
and an office in Budapest on May 5, said Angela 
Sebestyén, managing director of Donauchem. The 
3,500-sqm base was built through a USD 5.4 mln 
(HUF 1.5 bln) investment, and is suitable for storing 
and processing dangerous material, according to 
Hungarian news agency MTI. The company employs 
55 people in Budapest and Kazincbarcika, 15% more 
than a year earlier, MTI added.

U.S. Flowserve eyes USD 15.7 mln 
investment in Hungary
American industrial machinery manufacturer 
Flowserve Corporation is planning to establish 
a financial services center in Debrecen, through 
an investment of USD 15.7 mln (HUF 4.3 bln), 
Hungarian Minister of Foreign Affairs and Trade 
Péter Szijjártó said in Budapest on April 28. 
The Hungarian government is supporting the 
investment with a state grant of USD 5.4 mln (HUF 
1.5 bln), Szijjártó said, adding that more than 400 
new jobs would be created in Hungary through the 
establishment of the center. Flowserve decided to 
establish the center in the Hungarian city because 
of the qualifications and language skills available 
in the local labor market, Flowserve Hungary 

Services managing director Rory Carrick said, 
according to Hungarian news agency MTI. The 
company is planning to expand the center in three-
to-five years’ time, when the company expects 
to offer accounting and financial services in ten 
languages for Flowserve’s clients in 20 countries, 
Carrick added. Currently, approximately 90 SSCs 
operate in Hungary, employing altogether 37,000 
people, Szijjártó said.

Hungarians account for much of 
manpower at GE startup
General Electric (GE) has launched a startup 
focusing on LED production and energy efficiency 
developments that is staffed largely by its workforce 
in Hungary, Peter Lau, the company’s CEO for 
Europe and the Middle East told Hungarian news 
agency MTI on April 11. The startup, dubbed Current, 
aims to supply GE’s clients, such as the Hilton hotel 
chain, as well as American hospitals or companies 
that run shopping malls with energy efficient 
solutions that can reduce energy bills by 10-20%, 
said Lau. The startup can offer tailored solutions to 
clients faster, he added. Current integrates GE’s LED, 
solar, energy storage and electric vehicle businesses 
with its Predix software platform.

Mitsuba to double capacity at  
base in Hungary
Japanese automotive industry supplier Mitsuba is 
planning to invest USD 15.3 mln (€13.5 mln) at its 
base in Salgótarján (northeast Hungary), doubling 
capacity, Hungarian government officials and 
the company announced on April 7, according to 
Hungarian news agency MTI. The company will 
receive a USD 3 mln (HUF 850 mln) grant for the 
investment, which is expected to create 150 new 
jobs at the plant. The expansion of the base’s 
production halls and warehouses, as well as 
the addition of new production lines, is due to be 
completed by the end of 2017, Matsumura Tomoyuki, 
Mitsuba’s director for Hungarian operations, said. 
Japan takes second place among non-EU investors 
in Hungary, with 150 Japanese companies active 
in the country including 47 operating production 
capacities, MTI noted. Japanese companies have 
made investments worth €4 bln and employ more 
than 25,000 people. The Hungarian plant of Mitsuba 
currently s more than 320 people and is a leading 
supplier to car manufacturers such as Honda, 
Nissan, Renault, Mitsubishi, Suzuki, Subaru, Ford, 
Volkswagen and BMW.

Nestlé to invest USD 72.3 mln in 
Hungarian plant
The Hungarian subsidiary of food-producer giant 
Nestlé is investing more than USD 72.3 mln (HUF 
20 bln) at its pet food production plant in Bük, 
officials announced at a press conference in the 
Hungarian Parliament on April 14. Through the 
investment, the Hungarian plant is expected to 
become the biggest pet food production center 
in Europe. The investment is foreseen to create 
70 new jobs, raising the current headcount 
to almost 1,000, Hungarian news agency MTI 
reported. Hungary’s National Economy Minister 
Mihály Varga said at the press conference that 
both the Hungarian and the Swiss governments 
are committed to strengthening economic ties 
between the two countries. The minister added that 
Switzerland is among the ten biggest investors in 
Hungary. Currently 300 Swiss companies employ 
approximately 40,000 people in Hungary, while 
foreign trade between the two countries rose by 
10% last year.

Ritz Carlton opens five-star 
Budapest hotel
The five-star Ritz-Carlton Budapest, the luxury 
chain’s first hotel in Hungary, was officially opened 
on April 12 by hotel Director Marcus Loevenforst, 
in a ceremony at the building on Erzsébet tér. The 
newly renovated facility, on the site of the former 
Le Meridien Hotel, offers 170 rooms and 30 suites 

for its guests, with the Ritz-Carlton Spa and Fitness 
Center located on the top, according to a statement 
provided by the hotel. The hotel’s new restaurants 
and bar will offer Hungarian cuisine, including 
Hungarian beers and wines, the statement said. In the 
past months, Loevenforst has been in charge of the 
renovation of the landmarked historical building, he 
said, adding that, following the opening, his chief task 
is to provide the high-quality services Ritz-Carlton 
considers a trademark of its operations, as well as to 
manage the staff of the hotel. Herve Humler, president 
and CEO of Ritz Carlton, said in the statement that he 
considers it an honor to open the first Hungarian hotel 
of his luxury chain, which already operates more than 
90 hotels in the United States, Europe, Asia, the Middle 
East, Africa and the Caribbean. 

Schaeffler to invest USD 90.9 mln 
in Hungary
The Hungarian subsidiary of German automotive 
manufacturer Schaeffler is planning to invest USD 
90.9 mln (HUF 25 bln) at its Hungarian plant in 
Debrecen, Hungary’s Minister of Foreign Affairs 
and Trade Péter Szijjártó announced on April 
14. The Hungarian government is supporting the 
investment with a USD 16.3 mln (HUF 4.5 bln) grant, 
and the expansion is expected to create 510 new 
jobs in Hungary, the minister said, according to 
Hungarian news agency MTI. 

Teva to launch production at expanded 
plant in summer
Israeli drugmaker Teva will start production in 
the summer at its base in Sajóbabony (northeast 
Hungary), which was expanded with an investment of 
USD 8.3 mln (HUF 2.3 bln), the company’s local unit 
said on April 4, according to Hungarian news agency 
MTI. Teva began the expansion last September. Teva 
has invested USD 1.2 bln (HUF 350 bln) in Hungary 
over the past 20 years, and employs more than 3,000 
people at its three bases in the country: Debrecen, 
Gödöllő, near Budapest, and Sajóbabony.

China’s Yanfeng looks to invest USD 27 
mln in Hungarian expansion
China’s Yanfeng Automotive Interiors (YAI) is 
planning to spend USD 27 mln (HUF 7.4 bln) on the 
expansion of its Hungarian unit in Pápa, Minister 
of Foreign Affairs and Trade Péter Szijjártó said on 
April 27, according to state news agency MTI. The 
government is granting the company USD 6.7 mln 
(HUF 1.85 bln) for the investment, which will create 
450 jobs, the minister added. Yanfeng Automotive 
Interiors is one of the world’s largest automotive 
suppliers. The Pápa unit makes interior parts for 
premium-category passenger cars.

FDI in Hungary U.S.-Hungary Business Council to 
Hold Forum in June
The U.S.-Hungarian Business Council will hold 

a meeting in Budapest 
in June to strengthen 
economic ties between 
the two countries, the 
organization’s president, 
Eric Stewart, told state-

owned news channel M1 on May 18. The 
focus of the meeting is to encourage dialogue 
between American businesses operating here, 
or looking to invest in Hungary, and Hungarian 
government representatives, Stewart said. 
The forum is open to all sectors looking to 
explore the untapped potential in Hungarian 
tourism, national defense, life sciences, 
software development and other innovative 
fields. Similarly, the council would like to see 
more Hungarian companies enter the U.S. 
market and is promoting dialogue with U.S. 
government officials as well. Hungary is in an 
advantageous geographic position, particularly 
for those companies that would like to invest 
or boost their existing investments in Hungary, 
Stewart added. 

HB Reavis Acquires Third Property 
in Budapest

Slovakia-based 
international real 
estate developer 
HB Reavis 
announced the 
acquisition from 
Europa Property 
Fund of the 

BEM Palace in Budapest, the third property 
in the capital for the developer and its first 
redevelopment project across all regions, the 
company said in a press release on May 19. The 
BEM Palace is located on the western bank of 
the Danube in central Budapest. The purchase 
of the property follows the successful sale 
of HB Reavis’ first local project, Váci Corner 
Offices. The project is set to be completed in 2019 
and will have a GLA of approximately 32,000 
sqm of modern office space behind a historic 
and listed riverfront facade. The refurbished 
BEM Palace will also include a large covered 
arcade complete with cafés, restaurants, and 
retail spaces, according to the press release. 

“We are pleased to announce the acquisition 
of BEM Palace, a prominent development that 
broadens our existing portfolio and helps HB 
Reavis to become a key player in the Budapest 
office market, now and in the years ahead,” said 
Zoltán Radnóty, CEO of HB Reavis Hungary.

AmCham and the Hungarian Association of 
Customs Affairs (HACA) signed a cooperation 
agreement on April 22 in order to facilitate 
consultation and professional collaboration on 
international trade regulations and custom affairs. 
HACA chairman József Vizsy, and Dr. Farkas 
Bársony, AmCham board member, Investment 
Policy Task Force leader and general manager of 
GE Hungary signed the documents at the Custom 
Affairs Conference in Eger.

The goal is to set a framework for effective and 
regular dialogue about the issues relating to the 
competitiveness of Hungary, especially domestic and 
foreign trade regulations and customs affairs. The 
agreement includes ongoing professional collaboration 
and sharing of information between the two parties. 
Moreover, AmCham and HACA agreed to comment on 
legislation and recommend amendments if necessary, 
and also to formulate a response and communicate 
their position to the authorities.

Bársony said: “Economic regulators must help the 
growth of the domestic economy in accordance with 
the regulations of the European Union. Regulations 
involving international trade and related issues 
greatly effect the competitiveness of Hungary 
and local businesses – trade and custom affairs 
regulations have a significant role in this.”

For HACA Vizsy said that among the most 
important goals of the cooperation are promoting 
the application of modern customs solutions on a 
wider spectrum and adapting the latest, competitive 
approach to logistics represented by international 
companies.

Prior to this agreement AmCham renewed its 
strategic partnership with the Ministry of Justice in 
November 2014, one that was originally signed in 
2011. In accordance with that cooperation agreement, 
AmCham regularly consults on various pieces of 
legislation; moreover, AmCham submits its position 
to lawmakers on crucial legislative matters such as 
the Civil Code and Labor Code.

In January 2015, AmCham and the Hungarian 
Investment Promotion Agency signed a cooperation 
agreement in order to further develop Hungarian-
American economic relations and foster mutual 
trust and predictability.

AmCham and Customs Association Sign Cooperation Agreement
“Economic regulators must help the growth of 
the domestic economy in accordance with the 

regulations of the European Union. Regulations 
involving international trade and related issues 
greatly effect the competitiveness of Hungary 

and local businesses – trade and custom affairs 
regulations have a significant role in this.”

Hungarian Association of  
Customs Affairs
Founded in 1993, HACA (called the Magyar 
Vámügyi Szövetség or MVSZ in Hungarian) is 
a representative body building partnerships 
with legislators, authorities, and domestic 
and foreign professional associations 
in order to establish a professional and 
legislative environment enabling the efficient 
and economic operation of supply chains. 
The association consists of small businesses, 
large corporations, manufacturing and 
trading companies, logistics and customs 
services, software developers, and so on.

Dr. Farkas Bársony, AmCham board member and Investment Policy Task Force leader 
and József Vizsy, chairman of the Hungarian Association of Customs Affairs 

Spring Series of AmCham Career School Launched
The spring series of the AmCham Career School, 
entitled ‘Step Up the Leadership Ladder’, was 
launched on May 10 with the purpose of providing 
an opportunity for recently promoted managers 
and aspiring leaders to learn directly from the 
top executives of AmCham member companies 
and other well-known professionals. Speakers 
discuss the twists and turns on their various paths 
to success, and offer valuable advice on career 
development.

AmCham CEO Írisz Lippai Nagy kicked off the series 
on May 10 at Hotel Moments Budapest alongside 
Ágnes Horváth, CEO of McDonald’s, and István Havas, 
a senior partner of EY and former AmCham president. 
The guest speakers discussed different aspects of 
leadership, people management and motivation while 
engaging in a Q&A with the attendants.

Ágnes Horváth, who first started as restaurant 
manager in 1999, highlighted the importance of 
realizing that leaders are not perfect; they are 
people with strengths and weaknesses and they 
make mistakes just like every one else.
When assembling their team, managers should 
focus on hiring people who are better than them in 
certain aspects of their job, she argued, professionals 
from whom they can learn. István Havas added it is 
essential for leaders to surround themselves with 
people who think differently and bring another point 
of view to the meeting table.

During the second session of the series at Hotel 
Parlament, Pintér Katalin, owner and executive of 
Gerbeaud, and Ferenc Pongrácz, the current AmCham 

president and IBM business development executive 
for South-East Europe, discussed dimensions of trust 
and responsibility with Előd Solti of Solti & Partners 
Consulting, the moderator of the evening.

The speakers agreed that leaders couldn’t fulfill 
their roles and become successful without first 
earning the trust of their employees. The keys to 
this process are honesty, credibility and leading by 

example. Managers must be able to handle the 
different personalities of their staff. 
In order to engage the more than 40 participants, 
the actors of Dramatrix, a team specializing in 
developing communication skills, introduced a 
couple of exercises and acted out different work 
scenarios for analysis.
The series has already offered valuable lessons 
on leadership and there is still more to come with 
executives from GE Hungary, Magyar Telekom, Cisco, 
MetLife and more.

Leaders are not perfect; they are people with 
strengths and weaknesses and they make 

mistakes just like every one else.
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      New Members On Board

BRANKO

CEO: Mr. Mihály Csécsey
Address: 1143 Budapest, Stefánia út 61.

Phone: +36 1 273 3838
E-mail: info@branko.hu
Web: www.branko.hu

Branko Holding Zrt. includes 2 companies. Soft Consulting Hungary is specialised in software 
development and development to individual requirements, while Branko Kft. has been established 
for bookkeeping and wage accounting services, performed in the form of outsourcing. With the 
merge of these 2 companies, Branko Holding develops a new entity in the financial market. They 
offer outsourcing business line providing wage accounting services with the support of their own 
innovative product - Babér wage administration system.

business

business take-off

HB Reavis Hungary Kft.

CEO: Mr. Zoltán Radnóty
Address: 1138 Budapest, Váci út 144-150. A/III.

Phone: +36 1 238 0359
E-mail: info@hbreavis.hu, Web: www.hbreavis.com

HB Reavis is an international real estate developer founded in 1993 in Bratislava, Slovakia. It operates 
in the United Kingdom, Poland, the Czech Republic, Slovakia, Hungary and in Turkey. The operations 
have so far yielded a total of 887,000 sq m of modern offices, shopping and entertainment spaces 
in addition to logistics facilities. Over 1 million sq m of developments are in the planning, permit or 
construction stages. With over 500 professionals, HB Reavis relies on a fully integrated business 
model covering development, construction, property and investment management. The company’s 
market position has been recognised through numerous awards, such as the UK Property Award 
"Best Office Architecture London 2015" for 33 Central and the CEE Quality Award for "Developer of 
the Year in CEE, 2015".

LLP Hungary

CEO: Ms. Barbara Dreska
Address: 1138 Budapest, Révész utca 27-29.

Phone: + 36 1 412 2400
E-mail: contact@hu.llpgroup.com

Web: www.llpgroup.com

LLP Group provides business consulting and software services to local and international 
companies in Europe, Russia, Mexico and the USA.  Our focus is on the Office of the CFO and 
how to Modernize Finance processes.  Our solutions focus on automating processes, improving 
efficiency and data integrity, and transparency.  Our portfolio consists of Infor SunSystems, a 
powerful accounting and financial management solution, Infor d/EPM, a top rated performance 
management system that can support budgeting and forecasting and consolidation, Blackline, 
a leader in providing an automated and efficient solution for the month end close process.  
In addition, we offer solutions for professional services automation, expense management, 
purchase invoice approval workflow, and an enterprise asset management system. 

Arenim Technologies AB.

CEO: Mr. Szabolcs Kun
Address: 11435 Stockholm, Surteplan 4C 4th floor.

Phone: + 46 812 111 185
E-mail: sales@crypttalk.com

Web: www.crypttalk.com

With headquarters in Stockholm, Sweden, Arenim Technologies AB. offers secure 
Telecommunication and IT services. Arenim’s flagship product is CryptTalk PRO, which allows 
its users to make totally secure calls and conference calls on their mobiles, and also send 
secure instant messages. CryptTalk uses Best Practice cryptography that has been through 
several rounds of third-party independent testing and security reviews. The service is aimed at 
the enterprise sector and has subscribers in over 30 countries. By using CryptTalk, corporate 
executives can be sure that their calls and messages cannot be compromised and that what they 
say or message remains inaccessible to third parties.

Why is Hungary a good place to do 
business?
Hungary was the first country in CEE where 
Citi established a presence in 1985, and our 
commitment to the country and our clients 
here is as strong as ever. Building on our history, 
unmatched global footprint and expertise, Citi was 
at the heart of innovation in the Hungarian banking 
industry over the last 30 years, supporting 
our clients, and contributing to the economic 
development and modernization of the country. 
Citi was among the first international companies 
to establish a Service Center in Hungary in 2005 
and today our service center is among the top 
five in the country. Our strong corporate and 
commercial client base, the large talent pool 
and the strong work ethics of our employees 
are among the key drivers for our commitment 
to continue to build our franchise in Hungary and 
drive our clients’ success for years to come.

What would you like to see change to 
improve the business climate here?
We appreciate the achievements of Hungary in 
terms of the macroeconomic scorecard and 
the progress made in improving the business 
climate. We welcome all efforts targeted to 
increasing the competitiveness of the country, 
supporting the development of the private sector 
and enhancing the local talent pool.

What do you most value about being an 
AmCham Patron member?
We share AmCham’s core values and endorse 
its main activities targeted to enhancing the 
business relationships between Hungary and the 
US, supporting the development of Hungary’s 
economy, competitiveness, and promoting the 
highest standards of transparency and corporate 
governance. We highly value the opportunity to 
contribute to and participate in thought leadership 
and other events organized by AmCham.

About Citi
With a 30-year history in the country, Citi 
Hungary provides a wide range of world-class 
products and services to consumers, large 
local corporations, SMEs, multinational clients, 
financial institutions and the public sector. In our 
Citi Service Center Budapest, established in 2005, 
1,500 employees provide services in various 
areas of Technology, Operations, Finance, and 
Risk & Control for Citi-entities.

www.citybank.hu

Citi Hungary       

Kevin A Murray
Citi Hungary CEO 

Why is Hungary a good place to do 
business?
The Hungarian car market is driven by such 
traditional preferences as quality, reliability, 
and innovation. In all these aspects, Ford has 
a very strong and expressively wide line-up.  
The market leading position held by Ford 
Magyarország for several years, combined with 
the strength of the dealer network in Hungary, is 
a unique phenomenon in Europe. 

What would you like to see change to 
improve the business climate here?
We believe that the potential for further growth 
exists in strengthening the vehicle financing 
market and in restoring confidence towards 
financing schemes in the retail market. Moreover, 
it is important for us to maintain a focused, 

organized and regular discussion with the 
legislative authorities to have the grey imports of 
used vehicles whitened.

What do you most value about being an
AmCham Patron member?
As an American company, we appreciate the 
investments made by other American companies 
here. We hope to benefit from experience sharing, 
which will help our work in many areas. As fleet 
customers, large companies operating in Hungary 
are not only important partners for us, but also 
their employees form the core of our retail 
customers with purchasing power. By improving 
our knowledge of their needs, we hope to further 
improve the standard of our services.

About Ford
Ford Magyarország, one of the 22 Ford 
subsidiaries operating in Europe, has been 
representing the Ford Motor Company in Hungary 
since 1992. In addition to Hungary, 25 other 
markets are supervised from our Szentendre 
HQ. As market leader with a dealer network of 
34 sales points at present, Ford Magyarország 
is working in its European-standard showrooms 
on turning the selection and delivery of new 
vehicles into a true customer experience, while 
offering reliable constructions for financing 
vehicle purchases and for fleet management, 
and providing comprehensive servicing for the 
vehicles sold. Ford CEE and its dealers have a 
total of nearly 1 000 employees.

www.ford.hu

Ford Magyarország 

Viktor Szamosi
Managing Director Ford Magyarország 

patron profile

By Levente Hörömpöli-Tóth 

Hungary has managed to stabilize its 
economy in the past few years, but 
reinvigorated education is needed in 
particular in order to make the current 
strong growth trends sustainable, László 
Parragh, President of the Hungarian 
Chamber of Commerce and Industry told 
a business forum hosted by AmCham. 

The Hungarian economy has succeeded at rising 
from the ruins of the Great Recession that began 
in 2008, but there is still plenty of work to do, 

Parragh told AmCham delegates at the Budapest 
Marriott Hotel on May 4. Participants were given 
a detailed overview of Hungary’s recent economic 
development, with particular focus on the measures 
taken to deal with the financial crisis. 

The country was in a terrible situation in 2008 
when the crisis hit, and was forced to go to the IMF 
and the EU to ask for emergency loans to keep 
the budget afloat. “The chamber of commerce 
expressed criticism of the government’s budgetary 
policy at the time,” Parragh said, talking of a period 
that saw gross debt ballooning to 21.3-fold in the 
decade from 1990-2010.

The Orbán government introduced measures in 
order first to contain the crisis, and then to get the 
growth engine going. However, it was a process that 
took years to achieve results, with many losses 
suffered in several segments of the economy. 

“Scrapping foreign currency-based loans, 
restructuring the distribution of EU funds, 
controlling monopolies and capping new mall 
openings all interfered with certain stakeholders’ 
spheres of operation. Yet, such steps served 
but one sole purpose: identifying and protecting 
national interests, which is nothing new in the 
toolkit of other European states,” Parragh stressed.

The government’s economic policy strategy was 
aimed at improving the competitiveness of the 
country. A flat income tax was introduced, lavish 
state allowances were cut, rules of employment 
were changed and pension regulations were adapted 
to the modern reality by revisiting issues like the 
general retirement age, early retirement possibilities, 
and disability pensions. Whilst a new approach was 
taken to utilize EU funds, more stringent anti-cartel 
rules entered into force and, through the widespread 
compulsory use of online cash registers, serious 
efforts were made to suppress the black economy. 

“Let’s not forget that for the first time in the post-

communist era, Hungary had a government and 
the national bank on the same political side. Due 
to coordinated work, the state’s financial resources 
benefited a great deal,” the Hungarian chamber 
president pointed out. 

Combined, these on occasion harsh measures 
brought steady growth. “However, even though the 
forecast looks similarly impressive, I don’t believe 
this upwards trend is sustainable in its current 
form,” Parragh warned. Sustainability presumes 
a connection between the sources of knowledge, 
namely schools and research, and the economy, and 
that is simply not happening, he said.

“Digital and language education is badly needed, 
while outdated material should be removed 
from the curriculum.” Parragh further criticized 
R&D projects that are not delivering practical 
results, as their only objective is to pull in funds. 
Vocational training under the supervision of the 
chamber is in need of reform too, he admitted, 
whilst domestic higher education shows signs 
of running at overcapacity. “Life-long learning is 
another disaster; it virtually doesn’t exist,” Parragh 
said. “Yet the world is changing way too fast, and 
we need to be changing with it and to adapt. There 
is no other way.”

Education Reform Needed to Keep Economy Growing 
“Life-long learning virtually doesn’t exist. […] 

Yet the world is changing way too fast, 
and we need to be changing with it and to adapt. 

There is no other way.”
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Day 
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many other attractions, including:
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Children’s animation
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Date: July 3, 2016 
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