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Born in 1948 in Budapest, István Tarlós has lived and worked in the capital all his life. He was 
mayor of District III (Óbuda) from 1990 until 2006, and that year ran for City Hall, but lost the 
position of Budapest Mayor by just 1% to the long-time post holder Gábor Demszky. In October 
2010 he did win the position, however, and was reelected in 2014. Describing himself as an 

“independent but declared conservative politician” on his mayoral website, he is supported by the 
governing Fidesz party.
Please note this will forum will be held in the slightly unusual (for AmCham) venue of the MKB 
Bank Ballroom, at 1056 Budapest Váci utca 38.

coming up

Business Forum:
With István Tarlós, Mayor of Budapest  » April 6

Cooperating for Competitiveness

AmCham’s annual sports day event will be held throughout the morning 
and into the early afternoon at the GLOBALL Football Park & Sporthotel 
in Telki. Subject to enough teams registering, the program will include a 
small-field-soccer tournament with professional referees, and a basketball 
tournament in the indoor gym, again with a professional referee. There 
are also plans for a table tennis competition (bring your own table tennis 
paddles!), penalty kicks, ball juggling and a free throw shooting game. 
Health checks will be available, supported by Dr. Rose Private Hospital, 
while food options include a sandwich breakfast with coffee, tea and fruit, 
and a BBQ buffet lunch with soft drinks.

Sports Day » June 4

AmCham Hungary has sent its ‘Cooperation for a More Competitive Hungary’ strategic working plan to Prime Minister Viktor Orbán, his cabinet, and other key 
government partners. And the government has already shown a willingness to follow up: an AmCham delegation has been invited to meet in mid-April with Minister 
of Foreign Affairs and Trade Péter Szijjártó, who has been appointed by the PM to discuss in detail the recommendations. Formore details, see page 2. 
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AmCham Publishes ‘Cooperation for a More  
Competitive Hungary’
On February 9, AmCham sent its ‘Cooperation for a More Competitive 
Hungary’ strategic working plan to Prime Minister Viktor Orbán, his 
cabinet, and other key government partners. And the government 
has already shown it is open to follow up: an AmCham delegation 
has been invited to meet in mid-April with Minister of Foreign Affairs 
and Trade Péter Szijjártó, who has been appointed by the PM to 
discuss in detail the recommendations. 
Since AmCham’s 25th Anniversary, the chamber has engaged in 
regular dialogue with the government, aiming to achieve its vision to 
see a ten spot World Competitiveness Ranking improvement in ten 
years for Hungary with CEE.
AmCham launched its first ‘Policy Agenda’ document in June 2015, 
highlighting the most important priorities for its advocacy work up 
to 2017. In fall 2015, AmCham in cooperation with strategic partner 
the Hungarian Investment Promotion Agency (HIPA), and with the 
support of the Ministry of Human Capacities (EMMI) and the National 
Council for Telecommunications and Information Technology 
(NHIT), organized two strategic conferences – the ‘Business Meets 
Government Summit’ and the ‘Competitive Education Conference 2015’ 

– to discuss and develop a strategic working plan focusing on the 
most significant issues crucial for raising Hungary’s competitiveness.
‘Cooperation for a More Competitive Hungary’, a 19-point summary 
of recommendations and commitments, incorporates inputs from 
a wide range of stakeholders, from representatives of AmCham 
member companies to academic and government experts. This 
strategic working plan represents the chamber’s commitment 
to move forward both the economy and the country. If you are 
interested in reading the strategic working plan, please send email 
to: judit.szilagyi@amcham.hu

10,000 Steps Program Relaunched on May 25 
As a Healthy Nation Policy Task Force initiative, AmCham is 
encouraging member companies to join the 10,000 steps challenge 
this May.
In September 2015, the Healthy Nation PTF – together with the 
AmCham board – decided to launch a new program, focusing on the 
health awareness and fitness of the 160,000 colleagues employed 
by the chamber’s member companies. They found a partner with 
a proven background and know-how in Global Corporate Challenge 
(GCC), the world’s biggest and most successful health initiative. The 
program proved a success, with 100 seven-person teams from 30 
companies taking part in the fall 2015 challenge.
The participating teams achieved a lot in the 100-days of the program, 
as these numbers show:

• Together the participating employees covered 488,420 km, 
equivalent to walking around the world more than 12 times!

• In doing so, they took a combined total of 763 million steps, 
and burned 30 million kilocalories. That is an equivalent 
to more than 100,000 hot-dogs!

• Thanks to the program, 79% of participating employees are 
now highly aware of their physical activity levels and do their 
best to be more healthy and active.

• Some 84% of participating employees now rate their overall 
health as good, very good or excellent.

The Healthy Nation PTF’s goal is to engage even more AmCham 
members for a healthier lifestyle in 2016.
By joining the 10,000 steps challenge, employees have the opportunity 
to change their lifestyle, and to be a part of a global movement. 
They will enjoy a healthy competition with other companies within 
AmCham Hungary as well as around the world.
And member companies of AmCham Hungary are offered a special 
reduced entry price of EUR 49 (down from the usual EUR 65) per 
participant. More details are available on the AmCham website.

International Data Transfer in Practice
In early March, AmCham gave its input to the Hungarian National 
Authority for Data Protection and Freedom of Information (NAIH) on 
member companies’ experiences in transatlantic data transfer, in 
order to support NAIH’s work as efforts are made within EU and the 
United States to create a new, solid legislative basis for transatlantic 
data transfer, as soon as possible.
In the AmCham position, the chamber stressed the need for a timely 
solution and the importance of rapid implementation of the new 
scheme. Last October, the European Court of Justice declared the 
so-called Safe Harbor Decision invalid, therefore companies with 
transatlantic data transfer can no longer rely on this scheme until a 

new legislative framework called the EU-U.S. Privacy Shield, which 
is currently being developed, is finalized. Until that new framework 
is implemented, companies have limited legal instruments to use, 
more about which members could learn at an AmCham morning 
seminar on March 2, organized together with Dentons’ Budapest 
Office (see page three). AmCham’s Regulatory Committee closely 
follows updates in this area and AmCham is dedicated to continue 
close cooperation with NAIH to represent members’ interests.

Hungarian Chamber of Commerce and Industry
On February 10, AmCham, represented by its president Ferenc 
Pongrácz, CEO Írisz Lippai-Nagy, Talent Policy Task Force co-lead 
László Szépkuti and other members, had an official meeting at 
the Hungarian Chamber of Commerce and Industry (MKIK) with 
president László Parragh and educational and vocational training 
director János Szilágyi.

At this exclusive meeting participants agreed on the importance 
of strategic level educational cooperation. Among several agenda 
points, the parties discussed the plans of newly initiated vocational 
training courses, as well as the structure of the planned curriculum. 
The participants also covered a selection of topics such as the 
shortfall in the vocational training system and ways that companies 
can contribute to and engage in teacher training. AmCham looks 
forward to continuing a close cooperation with MKIK.

Brain Bar Budapest Revisited
Another policy task force initiative this summer will be a renewed 
cooperation with the Brain Bar Budapest on June 3-4, 2016, with the 
Innovation PTF championing the organization of an AmCham Lab.
Brain Bar Budapest is Central Europe’s only festival on ethics and 
technology.
According to its organizers, BBB exists to question the status quo 
and foster debate on tomorrow, focusing on how new developments 
could transform our lives and the future of our society in Europe 
and beyond. 

“At Brain Bar Budapest, these ethical dilemmas are starting points 
rather than afterthoughts. In a format that pits technologists against 
philosophers, politicians versus social entrepreneurs, influencers 
versus disruptors, these questions form the basis of three days 
of lively debate, art and music in stunning venues in the heart of 
Budapest,” the official website says. 

‘Industry 4.0’ Meeting 
Invited by state secretary István Lepsényi, AmCham President Ferenc 
Pongrácz, AmCham CEO Írisz Lippai-Nagy and Innovation PTF 
co-lead Joerg Bauer, along with representatives of several member 
companies, participated on February 15 at a high-level meeting 
organized by the Ministry for National Economy to discuss Hungarian 
business perspectives, technologies and 
concepts in relation to ‘Industry 4.0’.

For more on what AmCham Hungary 
does in advocacy, read our Advocacy 

Timeline (please follow the QR code).
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Advocacy Update
An AmCham delegation has 

been invited to meet in 
mid-April with Foreign 

Affairs and Trade Minister 
Péter Szijjártó, who has 

been appointed by the prime 
minister to discuss 

in detail the ‘Cooperation 
for a More Competitive Hungary’ 

recommendations. 
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AmCham and Dentons’ Budapest office held a 
seminar on data protection on March 2, attracting 
close to 100 guests. AmCham board member Péter 
Csucska opened the event, with Balázs Fazekas and 
Gábor M. Tóth, lawyers at Dentons, and Endre Győző 
Szabó, vice president of the Hungarian National 
Authority for Data Protection and Freedom of 
Information (HDPA), speaking about current issues 
relating to international data transfers.

The Dentons lawyers explained that, under EU 
Directive 95/46/EC (the “Data Protection Directive”), 
personal data may be transferred to a third country 
outside the European Economic Area (EEA) only if 
that country ensures an adequate level of protection. 
The European Commission has so far passed 12 
decisions establishing that countries such as Canada, 
Israel, and Switzerland, ensure an adequate level 
of protection. One of these rulings concerned the 
adequacy of the U.S. Department of Commerce’s 
Safe Harbor Principles (“Safe Harbor Decision”). 
However, in an October 6, 2015 judgment, the 
European Court of Justice declared the Safe Harbor 
Decision invalid, which means it can no longer serve 
as a basis for transatlantic data transfers.

The legal experts stressed that, until a new 
framework called the EU-U.S. Privacy Shield is 
implemented, personal data may only be transferred 
to the United States in one of the following two ways:

• EU Model Agreements: These are predefined 
standard templates published by the European 
Commission, providing contractual safeguards in 
both controller-to-controller and controller-to-

processor directions, where the recipient is outside 
of the EEA. The EU Model Agreements have proven 
themselves to be the most widely used tool in 
legalizing data transfers beyond the EEA. Although 
the agreements are designed to function in a 

bi-lateral relationship, legal practice has developed 
solutions to enable them to be relatively easily 
implemented even within large organizations and 
global groups.

• Binding Corporate Rules (BCRs): BCRs are, in many 
respects, similar to EU Model Agreements. They 
have been developed to function as international 
data transfer policies for groups of multinational 
undertakings with at least one member within 
the EEA and at least one member outside. Once 
approved by the respective data protection 
authorities, BCRs can be a suitable tool for 
transferring personal data (e.g. HR or customer 
data) within a company group. This long-awaited 
possibility was finally enacted in Hungary with effect 
from October 1, 2015. In the short time since then, the 
HDPA has already approved several BCRs.

According to HDPA Vice President Szabó the EU-U.S. 
Privacy Shield framework is currently under review 
and may be adopted in the course of April 2016. He 
added that the General Data Protection Regulation 
(GDPR), which will replace the Data Protection 
Directive, would probably be adopted during the 
current Dutch EU presidency ending on June 2016. 
Szabó stressed that, as the GDPR would bring 
significant changes to both the data protection 
authorities and data controllers, it is advisable to 
start preparations for compliance therewith.

Protecting International Data Transfers

Endre Győző Szabó, vice president of the Hungarian National Authority for Data Protection 
and Freedom of Information

Cybersecurity, an area that gets ever more 
attention worldwide in the business, political 
and public spheres, was the main topic of the 
AmCham business breakfast on March 9, 2016. 
About 60 Hungarian company representatives 
attended the presentation by Helmut Brechtken, 
an associate partner from Warth & Klein Grant 
Thornton AG’s Düsseldorf office, who said that to 
achieve ideal protection, not only reliable safety 
standards are necessary, but also continuous 
vigilance and training.

Brechtken, IB Grant Thornton’s ISO 27001 lead 
auditor, a cybersecurity and forensic expert, 
has been the lead investigator on more than 
100 cybercrime cases in the business area. He 
stressed that cybercrime is not only a business 
and economic threat; in 2016, every company, 
organization and institution must face the fact that 
their IT infrastructure needs protection against 
external intruders, and even against internal 
sabotage. The intention of the criminals is not 
always clear, but the damage they cause can be 
very significant, not only in data protection and 
financial means, but regarding the company’s trade, 
external and internal trust, and to services, as well. 
Brechtken presented examples such as the hacker 
attack against the German Bundestag in 2015, 
when the reconstruction of the whole IT system 
was needed, or the Arnsberg city hospital, also in 
Germany, where an IT problem almost paralyzed 
health service as employees had to return to the 
use of paper and pen-based administration.

There were, however, major breakthroughs last year 
in international politics. New national cybersecurity 
strategies were launched to handle the rising 
threat, which provided cyber protection with 
legal and financial support. In 2015, cybercrime 
was named the second biggest threat in the UK, 
preceded only by international terrorism. The 

French prime minister called cyberspace a new 
domain for unfair competition and espionage, for 
disinformation and propaganda, and for terrorism 

and criminality. In 2015, U.S. President Barack 
Obama announced a USD 1 trillion package of 
support for a new cybersecurity law.

Grant Thornton’s expert presented many statistics, 
such as the fifth Allianz Risk Barometer for 2016 
that stated cybercrime is in the top three biggest 
risks for European enterprises. The rising tendency 
is properly illustrated by the fact that this category 
took only 15th place in 2014, then last year it was 
eighth. According to the Allianz Risk Barometer 
from 2015, cybercrime is the fourth greatest threat 
for businesses in Hungary.

Brechtken’s presentation was mostly about targeted 
attacks; he demonstrated one large company’s 
investigation into internal sabotage, where the 
perpetrator was successfully identified. This 
instance perfectly illustrates that, in many cases, 
companies are not even aware they are being 

attacked. In this particular case, the company noticed 
13 incidents from a total that was later found to be 
45, however, the intruder’s motivation is still unclear. 
The associate partner also talked about the newest 
methods of phishing, how criminals get hold of our 
personal data and codes, and about new tricks in 
spreading so-called ransomware viruses, which 
are mostly a threat in the company environment. 
Ransomware is not as widely known as phishing; 
it is malware that encrypts all the data, blocks 
the computer and extorts cash for decryption. 
Grant Thornton’s professional emphasized that 
he doesn’t advise anyone to pay in such situations, 
since there is only a small chance of getting the 
stolen data back. The best solution is to ask for 
the help of a professional and to inform the police. 
One of the new methods of ransomware is the 

“President fraud”, in which cyber criminals prepare 
in-depth background research of the company’s 
internal operating methods before attacking 
one of its members. In this attack, an employee 
receives an e-mail from the CEO or president, 
the style of which complies with the cooperate 
identity, including signature, and contains strictly 
confidential and extremely urgent requests to 
perform cash transactions to foreign countries. 

Cybercrime is continuously developing and the 
methods always change, which means that the 
biggest problem for companies is that, by the time 
they realize they are being attacked the damage is 
already done. The best defense is prevention, which 
begins with conscious preparations and proper 
technical background support, followed by training 
for employees, up-to-date security, and frequent 
examination of the systems and protocols.

At the AmCham business breakfast, Grant 
Thornton’s other invited speaker, Péter Nagy, CEO 
of NTC Ltd., talked about key controls in ISO 27001 
Information Security Standard.

Preparation is the Best Defense 

Cybercrime is 
continuously 

developing […] 
the biggest problem 
for companies is that, 

by the time they realize 
they are being 

attacked the damage
is already done.

Helmut Brechtken, associate partner at Warth & Klein Grant Thornton AG
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State aids Bosch with USD 69 mln  
plant expansion 
German-owned automotive industry supplier 
Bosch Group will spend USD 69 mln (HUF 19 
bln) on its plant in Hatvan, eastern Hungary, with 
roughly a quarter of the investment coming from 
state coffers, Foreign Minister Péter Szijjártó said 
at a press conference on February 10. The foreign 
minister said the project, which is expected to 
create 601 new jobs, would be supported with 
a USD 17 mln (HUF 4.7 bln) grant from the state, 
Hungarian news agency MTI reported. Through 
the investment Bosch will be able to launch the 
production of high-tech products such as central 
control units for new generation electric and hybrid 
cars, new types of mid- and long-range radar, and 
different varieties of sensors, the minister added, 
according to MTI.

U.S. family fast-food chain Denny’s 
eyeing Hungary
The U.S. fast-food chain Denny’s would like to open 
outlets in Hungary and is looking for partners to 
operate the chain in a franchise system, the online 
version of weekly HVG reported on February 9. 
Denny’s is from south Carolina and it has 2,200 
restaurants all over the world, more than 500 
outside of the United States, the paper said. Denny’s 
wants to open five outlets in Hungary in the next 
five years and estimates the chain would cost 
around $5 mln dollars to investors. Its outlets are 
available in sizes ranging from 70 to 800 sqm, hvg.
hu wrote, citing a report by franchising.hu. The 
firm would charge royalties of 5.25% of monthly 
turnover and the franchise contract also calls for 
3.75% of sales to be spent on marketing and ads. 
The investment usually brings returns in about two 
years, the paper said.

Deutsche Telekom to open region’s first 
data center in Hungary
Telecom giant Deutsche Telekom AG, which is the 
parent of Hungary’s Magyar Telekom, is planning 
to establish the first data center for its European 
network in Hungary by the end of the second quarter 
of this year, the company announced on February 
22 in Barcelona, Hungarian news agency MTI 
reported. The Hungarian data center is expected to 
provide high-security e-mail services as of this fall, 
MTI reported. Deutsche Telekom expects the data 
center to be the first to provide services to all the 
European subsidiaries of the company, said Claudia 
Nemat a member of Deutsche Telekom’s board of 
management. She added that the network would 
be further expanded by the end of 2020 with other 
data centers in Europe. The company’s so-called 

“Pan-Net” network allows the use of a cross-border, 
standardized infrastructure framework, according 
to MTI. Local units of Deutsche Telekom will be 
able to choose from a central catalogue that will 
employ the service modules required for their own 
markets, MTI added.

National Instruments to install USD 107.7 
mlm worth of high-end technology
The local unit of U.S. measurement and automation 
company National Instruments (NI) will install USD 
107.7 mlm (HUF 30 bln) in high-end technology 
at its manufacturing base in Debrecen, CFO and 
Executive Vice President of NI Alex Davern said 
on February 19, according to Hungarian news 
agency MTI. Following the development, NI 
Hungary is expected to become a market leader 
in the development and manufacturing of systems 
testing near field communication technology for 
electronics manufacturers, Davern said. According 
to Davern, the Debrecen unit has grown into a 
genuine knowledge center in the past 15 years.  

The plant manufactures cards that provide 
connections between computers and various 
measurement instruments on seven production 
lines, and employs 1,100 workers including 750 
university graduates, he said. The company’s 
120-strong business service center provides services 
in 20 different languages, he added. Debrecen 
mayor László Papp announced the launch of a joint 
scholarship program with the IT department of the 
University of Debrecen, which will secure the supply 
of a highly qualified workforce in the long-term. 
Managing director of NI Hungary, László Ábrahám 
said the new technology purchased from a foreign 
startup company, is expected to operate at full 
capacity by the beginning of 2017. 

Thyssenkrupp Hungarian plant to begin 
operations in 2018
Germany-based technology group thyssenkrupp 
is expected to complete construction of its 
plant in Hungary’s Jászfényszaru by 2018, city 
mayor Márta Czeglédi said on March 1 at the 
launch of the project, Hungarian news agency 
MTI reported. Thyssenkrupp is building a new 
automotive components plant at Jászfényszaru 
in an investment of USD 110 mln (€100 mln). 

“This investment follows our strategy towards 
standardization and cost optimization in the 
automotive components business. For the first 
time in Europe we are localizing production of 
two different technologies at one site. That will 
be an immense help in offering competitive 
cost structures,” said Dr. Karsten Kroos, CEO of 
thyssenkrupp’s Components Technology business. 

“Hungary offers good conditions for our growth 
plans. Its central location, good infrastructure and 
highly skilled labor force are the main reasons for 
expanding our business activities in Hungary,” he 
added. Thyssenkrupp currently operates a software 
development center for steering technology in 
Budapest, where it employs approximately 400 
software engineers, and it also opened a front and 
rear axle assembly plant for Audi Hungaria in Győr, 
northwestern Hungary, in 2013.

FDI in Hungary

Four U.S. deals could create 1,800 new 
jobs in Hungary
Agreements reached by a Hungarian delegation 
in the United States in mid-February with four 
U.S. companies on investment projects in 
Hungary are expected to create 1,700-1,800 jobs 
in the country, Hungary’s Foreign Affairs and 
Trade Minister Peter Szijjártó said. Speaking 
on state-owned all-news channel M1 after 
returning from the United States, the minister, 
who led the delegation, said that the investment 
projects will be realized in the automotive, IT and 
services sectors, Hungarian news agency MTI 
reported. Szijjártó did not provide any further 
details on the investments. Szijjártó arrived in 
Dallas late on February 14, at the start of an 
official visit to the United States, and travelled to 
New York two days later, where he participated 
at the inaugural meeting of the American-
Hungarian Business Council. While in America, 
Szijjártó said 11 companies had founded the 
business council, including Johnson & Johnson, 
Coca-Cola, Eli Lilly, Pfizer and Warburg-Pincus. 
There are currently 1,600 U.S. companies 
operating in Hungary, which have so far invested 
$9 bln in the country, he added. He noted that 
Eximbank would soon open a $550 mln line of 
credit to help boost U.S. investments in Hungary.

Hungarian CEOs confident of 
growth, worried about skilled staff
For a supposedly pessimistic nation, Hungary’s 
business people are suddenly more optimistic than 
their global peers. Hungarian CEOs are increasingly 
confident about both the performance of their own 
companies and the global economy, according 
to PwC’s annual CEO survey. The other standout 
statistic was the huge number of local CEOs, some 
85%, who listed the lack of qualified professionals 
as a major concern.

Speaking immediately after the presentation of the 
results at the Museum of Applied Arts on March 3, 
PwC Hungary country managing partner Nick Kós 
was asked what he thought was the single most 
significant finding of this year's Hungarian survey?

“I think that would have to be that 85% of CEOs are 
worried about the lack of a skilled workforce, up 
from 62% last year, which is a huge jump. And we 
see that in other findings, too. I was at an event the 
other night where a bank analyst was saying to me 
that Hungary's economic growth is being restricted 
by a lack of skilled resource, and that even non-
skilled workers are beginning to be in short supply.”

So what surprised him most? “That Hungarian 
CEOs are more positive than their global peers 
both about their own revenue growth and global 

economic growth. In the last few years we have 
seen them be more positive about global growth 
than global CEOs, but now 84% of them are also 
confident about their own company's prospects. 
I think that is fascinating, as we are a people not 
necessarily renowned for being positive.”

This is the fifth year that PwC Hungary has gauged 
the opinions of Hungarian CEOs. Some 155 local 
business leaders offered their views in a survey 
conducted in cooperation with the Confederation of 
Hungarian Employers and Industrialists (MGYOSZ).

Nearly three-quarters of CEOs (72%) reported that 
their company’s position had improved in the past 
year. On the global economy, 54% of Hungarian CEOs 
expect growth, compared to only 27% of global CEOs. 
Hungarian CEOs are also more optimistic about the 
Hungarian economy’s growth prospects: 59% expect 
growth, up from 51% last year. 

Germany continues to be the most likely source 
of growth for Hungarian companies, with 38% of 
CEOs listing it as the most important market, up 
8%, followed by Romania (21%, up 2%), and Russia 
(16%, up 7%). Slovakia, Austria and Czech Republic 
also feature strongly, though Poland, interestingly, 
was down in importance at 6% (a drop of 4%).

advertisement
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Current Issues in International Data 
Transfer Seminar (March 2, 2016) 

Andreas Kohler, partner, Dentons 

Balázs Fazekas, Counsel and Senior 
Associate Gábor M. Tóth (Dentons)

Cyber Security and Cyber Crime – Current 
Risks and Handling Approach (March 9, 2016)

Péter Nagy, CEO, NTC Kft.

Start your business at the Semmelweis University (January 26, 2016)

Előd Solti, Solti and Partners; 
Virág Vig, Virivee and László Czirják, 
iEurope

Dr. Balázs Rékassy, 
Mesopharma Kft.
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Why is Hungary a good place to do 
business?
Hungary is Invitel’s home market; all our 
customers, employees and network are here 
in Hungary. As Dorothy memorably said in ‘The 
Wizard of Oz,’ “There’s no place like home.” 
Hungary is a dynamic market with growth 
potential, but also a EU member and part of 
the Western community. For Invitel as a telco 
and IT services business, we benefit from (and 
contribute to) Hungary’s economic convergence 
with its Western neighbors. We also value the 
country’s strong heritage and talent in technology 
and engineering.

What would you like to see change to 
improve the business climate here?
Our business model involves large upfront 
infrastructure investments in our network and 
data centers. We make those long-term bets if 
we have confidence that our investments will 
provide a return over time. This confidence has 
been sorely tested in the past few years. The 
unpredictability of industry regulation and sector 
taxation has negatively affected the business 
climate in Hungary. We do see some positive 
signs that this is beginning to change, however.
 
What do you most value about being an 
AmCham Patron member?
AmCham brings together like-minded 
professionals with the common interest of 
making Hungary, and businesses in Hungary, 
successful.

About Invitel
As a prominent service provider on the 
Hungarian telecommunications market, 
Invitel offers a broad portfolio of services to 
its residential and business customers. The 
company is headquartered in Budaörs, just 
outside Budapest, has been operating on the 
Hungarian market for 20 years, and employs 
1,200 people. 

www.invitel.hu

Invitel Távközlési Zrt.

David Blunck
CEO Invitel Zrt.

Távlatokat nyitunk

patron profile

HIPA helps add almost 13,000 new jobs
2015 proved to be an extremely good year for 
the Hungarian Investment Promotion Agency 
(HIPA), which had successful negotiations in 67 
investment projects, a figure that represents 
a nearly 12% increase on 2014. As a result of 
these projects, as many as 12,995 new jobs 
could be created – that is almost 21% more 
than in 2014. And, as a result of the investments, 
foreign capital worth in total more than EUR 1.4 
billion (close to HUF 435 bln) is coming into the 
country.

Renewed incentive system helps to attract 
even more investments
In order to ensure that prospective investors 
meet an even more favorable environment 
than before, significant help is offered through 
the incentive system, based on the Individual 
Government Decision revised at the end of last 
year, resulting in simpler and more flexible 
conditions. Its newest element is that the 
EUR 10 million of eligible costs and creation 
of 50 new jobs that is set as a requirement for 
disadvantaged regions is, from now on, also 
applicable for investments in Vas, Veszprém and 
Zala Counties. Additionally, for start-up projects 
engaging in new economic activity, this financial 
support is now accessible with an investment 
of at least EUR 5 mln and the creation of 100 
new jobs.

High value-added projects and rural 
locations in the spotlight
In 2016, the agency’s aim is to enhance the 
success of 2015: HIPA intends to pursue activities 
that are even more focused on clients’ needs, 
taking advantage of the benefits of the renewed 
incentive system. Special attention will be given to 
investments aimed at the creation and expansion 
of high value-added regional service and innovation 
centers for which – regardless of the size of 
investment – a subsidy is available to enterprises 
employing at least 50 people in all eligible regions.

The near future seems to be promising 
too: HIPA is currently managing 169 active 
investment projects pending a decision. If, 
after the conclusion of negotiations, these 
projects are implemented with their current 
parameters, more than 27,000 new jobs 
will be created, in a combined investment of 
approximately EUR 4.6 bln.

Hungarian Investment 
Promotion Agency

Ahead of a major presentation 
to AmCham members on the 
implications of the Budapest2024 
Olympic and Paralympics 
Games bid, Balázs Fürjes, 
government commissioner for 
major Budapest developments 
and chairman of the Budapest 
bid, took time out of a hectic 
schedule to speak with 
JOURNAL.

Where are we currently in the Olympic 
bidding process? What are the next steps?
We have filed the first bid submission, that was 
due in mid-February, and we have two more 
rounds, the first in October and the second 
in February of next year. The international 
communication has started; we are focusing on 
the master plan and the games plan and are 
working on our Rio (2016 Games) presence. We 
will have a Hungarian House there, and it will 
be an important celebration for us because we 
will be marking the 60th anniversary of 1956 
and the Melbourne Games, and it will also 
be the 125th anniversary of the first modern 
games in 1896. We are also finalizing the design 
competition for the logo for the Budapest bid, 
which drew more than 200 entries from young 
Hungarian designers.

Is the bid fully costed at this stage, and if 
so, how much?
The bid budget is EUR 55 million, which we think 
is reasonable; it is a little bit lower than the 
Paris budget. We see it as an investment, since 
bidding is winning. Budapest is mentioned 
everyday in the same category as Los Angeles, 
Paris and Rome, which is excellent marketing 
for the city. Every week Budapest reaches 
millions, and sometimes billions of people 
around the world with very positive content. 
There will be some very positive outcomes 
from the bid process, such as the enhanced 
cooperation of the parties involved – the 
Hungarian Olympic Committee (HOC), the city 
of Budapest and the government.

Beyond the costs of bidding and, if 
successful, hosting the games, it will 
obviously have a huge immediate impact 
on the economy through tourism. What 
are the projections for this, and what are 
the legacy implications?
The first step prior to the bid was to have a 
detailed feasibility study, which was done by 
PwC under the IOC’s Olympic Agenda 2020 
reforms process. That found Hungary was fully 
capable of organizing and hosting a successful 
games, with 15 years of social and economic 
impacts that would be absolutely beneficial. 
The economic impact study found hosting the 
games would lead to: 

• Nearly USD 10.3 billion (HUF 2.983 bln) in 
surplus income for the entire economy 
across the state, corporate, and household 
sectors.

• Substantial games-related incremental 
revenue would be collected by government, 
estimated at USD 3.9 bln (HUF 1,142 bln) 
over the period 2017 to 2032, primarily 
in the form of various taxes, significantly 
reducing net games-related expenditure.

• Significantly increased household and 
corporate revenues.

• The games are also expected to boost 
visitor numbers to Hungary by 1.37 million 
over a 13-year period and generate 
as many as 19,000 new jobs annually 
between 2020 and 2024.

Clearly the bid has strong support from 
the government and Budapest City Hall. 
Do you have any measure for the level of 
public support?
Firstly, to be clear, the government is supporting 
the city and the HOC in their bid. Public support 
is there and seems to be firm. The latest poll in 
December by IPSOS, the French international 
public research institute found that – even 
without a national publicity campaign thus far – 
60% of Hungarian would like to have the games 
in Budapest, and 66% would be proud. Public 
support is very important in such a big project; 
you could not do it without that. The IOC also 
measures public support two times during 
the bid process through its own independent 
research, and that is actually part of the 
evaluation process.

Budapest2024 will be presenting to an 
AmCham Business Forum on April 20. 
What do you hope to achieve from the 
meeting, what sort of information can 
AmCham members expect to get from it?
We hope to elaborate on the motivation and 
vision for a Budapest Olympic games, discus the 
social and economic impacts, also introduce the 
games plan and show how the Budapest games 
would bring new vitality to the city and Hungary, 
and what added value Budapest would provide 
to the international Olympic family.

What is the most asked question when it 
comes to the Budapest bid?

"Shall we win?" Which is a good question, 
because 10 years ago it would have been "Is 
Budapest capable of hosting a games?" Now it 
seems people inside the country and out do 
not question that. And the answer is that we 
are very focused on getting a positive response.

If you could use only one reason to justify 
supporting the games, what would it be?
A Budapest Olympics would bring new 
momentum and vitality to the Olympic family 
and the city of Budapest.

Budapest2024 bid
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      New Members On Board

CTP Hungary

CEO: Mr. Remon Vos
Address: 1077 Budapest, Wesselényi u. 16. III. em.

Phone: +36 30 779 0844
E-mail: info@ctp.eu
Web: www.ctp.eu

CTP is a full-service commercial real estate developer and 
manager, specializing in the delivery and management of 
custom-built, high-tech business parks for leading international 
and domestic companies making strategic investments in new 
or expanded operations in Central Europe. CTP is the owner of 
the CTPark Network, the largest integrated system of premium 
business parks in Central Europe, with over 3.2 million m2 of 
A-Class properties in over 50 strategic locations.

corporate business 

Gentherm Hungary Kft.

VP-Automotive Business, Europe: Mr. Jörg Evers
Address: 2084 Pilisszentiván, Bányatelelep 14.

Phone: +36 26 567 510 • Web: www.gentherm.com

OUR THERMOELECTRIC TECHNOLOGY IS TRANSFORMING  
THE FUTURE 
As a leaders in thermal technology, we design, develop, and 
manufacture heating, cooling, and ventilating devices for 
diverse global markets. We ship 30 million thermal products 
yearly. Gentherm leads the automotive market in pioneering 
thermal comfort products with our: Heated & Cooled Seating, 
Heated Steering Wheels, Heated & Cooled Cup Holders, Cool 
Bin, Interior Surfaces With an emphasis on innovation, we 
are inventing, improving, and applying thermal technologies 
for emerging markets and applications. With locations in 14 
countries, and more than 10,000 employees worldwide, our 
development, production, and customer service offer an 
outstanding experience wordwide.

Quality Tours Hungary

Managing Director: Ms. Katinka Dorogi
Address: 1095 Budapest, Mester utca  21.

Phone: + 36 1 239 9799 
E-mail: qth@qth.hu
Web: www.qth.hu

Tailor made solutions to meet your business and travel needs 
since 1999. Our main activities are hosting leisure groups, 
individual leisure travellers (family holiday, city break, round trip 
in Hungary, etc.), incentive groups, conferences, meetings and 
team buildings.

Infinite People Kft. 

CEO: Ms. Zsuzsanna Hegyi
Address: 1136 Budapest, Tátra utca 20.

Phone: + 36 1 700 4466 •  E-mail: hello@infinitepeople.eu
Web: www.infinitepeople.eu

Infinite People provides efficient services in human resources 
consultancy and selection of professionals. Based on several 
years of experience in the industry in multinational environment 
and with SMEs, we can quickly adapt and respond to our clients' 
requirements. We are convinced that finding the right workforce 
can only be done with planning, with a continuous analysis of the 
target markets and a flexible adaptation to changes. We treat our 
clients as partners. We develop individually customized strategies 
for each of them. The primary goal of our activities is to understand 
the key performance indicators, which have a real impact on the 
entire company's success and business results. There is no poor 
staff; the right person needs to be found for the right job. It is our 
priority to find the most suitable form of cooperation for the client 
and candidate, being aware of their requirements, interests, and 
motivations. Our efficiency lies in our ability to think together with 
our clients.

TAKE-OFF

How to digitalize the HR industry, 
improving measurability and 
visibility in the business, and 
how to tap into the underutilized 
market potential of the Baby 
Boomer generation will be the 
key focus areas for AmCham’s 
Third HR Dream Day event on 
April 14.

“We launched the Dream Day 
series in 2010, initially to 
find out how we could reach 
the perfect world where HR 
understood what the C-suite 
leadership wanted from it, 
and CEOs recognized HR as a 
highly valued core part of the business,” explains organizer Zsolt 
Fehér, CEO of Assessment Systems International and chairman 
of AmCham’s Human Resource Committee. “By 2014 we were 
focusing on concrete steps to make that happen. Now, in 2016, we 
plan to move from conceptualization to realization.”

HR tech – digitalization and IT solutions – is the latest trend to 
hit the world of human resources, Fehér says, following on from 
training 15 years ago and coaching 10 years ago. Talking about 
that, and later taking part in a panel discussion, will be renowned 
keynote speaker Marcus Orlovsky, an education change agent 
and director at Bryanston Square.
The other major topic is how to make best use of the older 
generation, who seem to get overlooked in all the talk of 

Generations X, Y and Z. The 
youngest of the so-called 
Baby Boomers are still only 
just entering their 50s, and 
clearly have much potential 
to offer. That is put into even 
sharper focus by the growing 
concerns of CEOs (and HR 
departments) in Hungary in 
finding enough skilled workers 
(see Hungarian CEOs confident 
of growth, worried about 
skilled staff, page four). The 
keynote speaker here will be 
Chérie Carter-Scott, a well-
known author and life coach 

Fehér says the main target audience is those working in HR, but 
C-level executives are also welcome, and have been attending in 
greater numbers. “I am happy to see that we have had more and 
more leaders attending since 2010. Of course, if we get the CEOs, 
that is the jackpot, but all leaders who also have an interest in HR 
are always welcome. That’s part of how we go about bridging the 
gap between CEOs’ expectations from HR, and human resources 
ability to deliver.” 

HR Dream Day III – Looking Into the Crystal Ball of HR
Thursday, April 14, 2016 9 a.m.-3:30 p.m.

Google Grund (1082 Budapest, Nagytemplom utca 30.)

HR Tech and the Baby Boomers 
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